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0.3 19/06/2026 Updates WR

1.0 25/06/2026 Final format changes CIRCE

The project is funded by the European Union. Views and opinions expressed are however those of the
author(s) only and do not necessarily reflect those of the European Union. Neither the European Union
nor the granting authority can be held responsible for them.

HarvRESt's methodology (GA No 101136904) for the stakeholder engagement strategy builds on existing
expertise, tools, and templates developed internally by White Research while also considering European
Commission guidelines and best practices available in the literature. Part of the standard methodology
adopted has already been developed in previous research projects where White Research was a
beneficiary, such as the iPRODUCE (GA No. 870037) project. This approach ensures optimal resource
allocation, uniformity and adherence to project requirements. Ad hoc and tailored modifications were
integrated into the methodology used by HarvRESt to comply with GA conditions, EU recommendations
and project specificities. This report presents the adjusted methodology as it was further developed and
applied within HarvRESt.
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This report presents the final version of D3.5, the HarvRESt strategy for multi-actor engagement and
awareness creation in agro-communities. It consolidates the methodology, implementation results and
lessons emerging from the stakeholder engagement and awareness-raising activities carried out under Tasks
3.1 and 3.2 across the project’s five Use Cases in Italy, Denmark, Spain and Norway.

HarvRESt supports the integration of renewable energy sources (RES) in European agriculture, helping farms
and agro-communities reduce carbon emissions, improve resource efficiency, diversify income, and
strengthen the sustainability of agricultural production. D3.5 consolidates the work carried out under Task 3.1
(stakeholder engagement through warm-up events) and Task 3.2 (awareness-raising campaigns), building on
the methodology first set out in D3.1.

Within this framework, Task 3.1 focused on the design and implementation of warm-up activities for various
stakeholders which are relevant for the five HarvRESt Use Cases. The warm-up activities have been designed
with the purpose of gaging the perspectives, needs and concerns of key stakeholders, creating awareness of
the project, and facilitating early mobilization of stakeholders. These activities were prepared in line with
guidelines developed by WR and adapted to the specific local contexts, and stakeholder profile of each Use
Case.

Meanwhile, Task 3.2 focuses on the development and design of targeted awareness-raising campaign to lead
to higher understanding and social acceptance of RES in agriculture. The ARCs were developed based on
guidelines developed by WR and based on designated Action Plans for each Use Case developed by Use Case
partners under the guidance of WR. The ARCs successfully extended the project's reach through a diverse mix
of channels including conferences, trade fairs, social media, press releases, videos, and media coverage, with
each campaign being tailored to its local context and Use Case specifications.

Overall, as part of T3.1, nine warm-up events were executed across all five Use Cases, organised as two rounds
while as part of T3.2, five awareness-raising campaigns (ARCs) were implemented across all of the Use Cases.
Direct engagement activities facilitated as part of the ARCs and the warm-up activities have reached a total of
803 participants representing six stakeholder groups including stakeholders from the agri-sector, the
investment and innovation ecosystem, academia and the scientific community, civil society, policymakers, as
well as public administration. Together, these activities helped to build trust with stakeholders and significantly
increased the visibility of the project, and contributed to raising awareness of the benefits and opportunities
associated with renewable energy integration in agriculture.

A key learning that has emerged from both tasks and across all activities is that stakeholder engagement is
most effective when activities are locally tailored and demonstration-based, and when stakeholders are
involved early and continuously through multi-actor formats that shift dialogue that address practical realities
that are relevant for the individual Use Cases.
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The integration of renewable energy sources into agriculture is not solely a technical process. Its feasibility and
uptake are also shaped by stakeholder awareness, access to reliable information, economic considerations,
regulatory conditions, local priorities and the capacity of different actors to coordinate their actions. Multi-
actor engagement is therefore central to the HarvRESt approach, as it brings together farmers, agricultural
organisations, energy and technology providers, researchers, public authorities, civil society actors and other
relevant stakeholders whose knowledge, decisions and resources influence RES deployment at farm level. By
creating opportunities for knowledge exchange, consultation and collaboration, this approach supports the
development of solutions and implementation pathways that are better aligned with territorial needs and
agricultural realities.

This deliverable presents the final consolidated methodology and sets of engagement actions developed and
implemented under WP3 to promote the acceptance of renewable energy sources (RES) and to foster
collaboration within agro-communities.

D3.5 builds on the strategic and methodological framework established in D3.1 and reports how this
framework was operationalised across the five HarvRESt Use Cases through the activities implemented under
Tasks 3.1 and 3.2. This deliverable integrates lessons learned from the implementation of the first round of
warm-up events and provides a validated approach to engaging key stakeholder groups, including farmers,
energy cooperatives, public authorities, and local energy industries.

As the final version of this deliverable, D3.5:
e consolidates the stakeholder engagement methodology adopted in HarvRESt;

e presents and validates the core engagement and awareness-raising actions deployed across the Use
Cases;

e demonstrates how these actions contribute to increasing acceptance of RES and strengthening
collaboration at local level;

e identify recurring implementation challenges, enabling factors and cross-cutting lessons; and

e formulate recommendations for the continuation of stakeholder-oriented activities during the
remaining project period and for the future uptake and replication of HarvRESt results.

D3.1 established the initial stakeholder engagement strategy, including the common stakeholder classification,
the influence and impact prioritisation approach, the Use Case-specific engagement strategies, and the
preliminary action plans for warm-up events and awareness-raising campaigns. These elements were informed
by the socio-economic and framework-condition analysis undertaken in WP2, bilateral exchanges with the Use
Case teams and the knowledge of local stakeholder ecosystems held by project partners.

D3.5 reflects the transition from strategy design to implementation, monitoring and methodological
refinement. The initial framework was applied through two rounds of warm-up events in each Use Case and
through awareness-raising campaigns combining communication-based and event-based activities. During
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implementation, stakeholder mappings and engagement priorities were validated, activity formats and
messages were adapted to local circumstances, and evidence was collected through common reporting
templates, an internal activity tracker, supporting communication material and regular exchanges with Use
Case partners.

The final deliverable therefore retains the common principles established in D3.1 while incorporating the
practical experience generated across the Use Cases. Its assessment focuses on documented implementation,
stakeholder and territorial coverage, available participation and reach indicators, reported stakeholder
insights, and the lessons emerging from the activities. This provides a more evidence-based understanding of
how the strategy functioned in practice and of the elements that should be retained, adapted or strengthened
in future stakeholder engagement and awareness-raising.

This deliverable is closely linked to (Figure 1):

e Task 2.2, which analyses socio-economic context, needs and framework conditions in target rural
areas informing the design of stakeholder engagement activities;

o Task 2.5 (Use Case Working Groups), which benefit from early stakeholder mobilisation;
e Task 3.1, under which warm-up events were designed and implemented as core engagement actions;
e Task 3.2, as insights from early engagement inform awareness-raising campaigns;

e technical work packages, where stakeholder feedback supports alignment with real-world needs and

constraints.

T3.2 Awareness
raising actions

T2:2
Identification of
stakeholders’ needs T3.4 Capacity
T3.1 HarvRESt o
] building
strategy for multi-
- actor engagement in
agro communities
(first version)
e T6.4 Co-creation
Working groups sessions

T7.2 Workshops;
T7.3 Policy
sessions
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Together, these activities ensure coherence between engagement methodology, awareness actions, and
technical development throughout the project.

The deliverable is structured as follows:
e Chapter 2 presents the stakeholder engagement methodology and core engagement actions;
e Chapter 3 documents the implementation of engagement activities and analyses results per Use Case;
e Chapter 4 synthesises the main learnings and formulates recommendations;
e Chapter 5 concludes the report;

e Chapter 6 includes supporting annexes.
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The HarvRESt stakeholder engagement and awareness-raising strategy was developed and implemented
through a structured, multi-step methodology applied consistently across all five Use Cases. These phases
were supported throughout by a common monitoring, reporting and consolidation framework which enabled
WR to track the process, gather and analysis the evidence, and compare lessons across the five Use Cases.
Figure 2 summarizes the methodological approach, which will be detailed in the following subsections of this
chapter.

Stakeholder identification and

Awareness-raising campaigns

mapping

® Round 1: project introduction, mobilisation and
® Preparation informed by WP2 and Task 3.1 findings

# Commeon mapping template and local local needs

ecosystem identification — » Round 2: initial results and deeper e ® Tailored Action Plans for each Use Case
= Classification of stakeholder groups and implementation dialogue # Online and offline campaign deployment
subgroups # Common guidelines with locally adapted # In coordination with FBCD

# Influence and impact prioritisation formats

® Periodic review and updating during
implementation

CROSS-CUTTING MONITORING, REPORTING AND CONSOLIDATION

Warm-up reporting Awareness tracker Partner follow-up Cross-Use Case analysis
Event reports and qualitative stakeholder insights Excel activity tracker and extended event templates WP3 coordination, bilateral exchanges and clarification Consolidation of reach, evidence, challenges and lessons
COMMON FRAMEWORK LOCAL ADAPTATION MULTI-ACTOR PARTICIPATION CONTINUOUS LEARNING

Shared guidance and reporting instruments Context-specific formats, messages and channels Engagement of relevant actors across the ecosystem Evidence used to refine implementation and future
activities

The process began with a systematic stakeholder identification and mapping exercise. A common template
was circulated to all Use Case partners, who provided information on their respective local stakeholder
ecosystems. Building on an initial classification developed at project level, the stakeholder groups and
subgroups were progressively refined through partner input and updated throughout implementation. The
mapping process was periodically reassessed to capture newly relevant actors, reflect changes in local
priorities and reduce the risk of excluding stakeholder groups with a potential interest in, influence on or
exposure to HarvRESt activities and outcomes.

The resulting stakeholder ecosystem operationalises the project’s multi-actor approach by providing a
consistent classification framework across all Use Cases, while retaining sufficient flexibility to account for
differences in regional context, technological focus and stakeholder availability. It also supported the
subsequent prioritisation of stakeholders according to their influence on project implementation and the
potential impact of HarvRESt outcomes on each group. The final and updated stakeholder ecosystem is
presented in Figure 3 and serves as the methodological reference for assessing stakeholder coverage,
representation and the evolution of engagement priorities across the project:
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® Energy sector companies

g @ Transport companies
[]
® Investors & agro-entrepreneurs
® SMEs and micro-enterprises
G1:

@ Technology providers
|ndu5try ® Medium and large-sized energy industries
® Primary producers, energy end users

® Agriculture machinery private sector

® Local value chain actors
® Farmers
G2:

@ Livestock Industry Representatives

Agri-sector

@ Individual researchers
© Research organisations
G3:

® R&D units in private companies
Academia and

scientific community Universities

General public

Citizen associations

NGOs

Civil Society Associations
G4 Environmental Associations

Civil society Energy communities/RESCoops

ot

Agricultural Associations/cooperatives

Clusters & Sectorial organisations

Regional authorities

Local authorities (e.g. municipalities)

National ministries

National / EU agencies

Parties / Parliament Advisors / European Associations

Policymakers

Agricultural Sustainability Advocates

1.500 Climate Pilot Farms

©® Research projects

® Regional/local media outlets
Othel ® EU-funded initiatives

The different stakeholder groups have been mapped in a matrix using as a basis the EC’s Toolkit for the
evaluation of communication activities (2017).1. The matrix (Figure 4) can help visualise and determine the
level of importance of the stakeholders and is based on two dimensions:

e Influence refers to the capacity of a stakeholder to affect the achievement of the project results. For
instance, stakeholders have a high level of influence if they control technical, financial, scientific or
human resources that are needed to implement some activities.

e Impact refers to the effect the project has on each specific group of stakeholders.

1 European Commission, 2017. Toolkit for the evaluation of the communication activities. Directorate General for
Communication. V. February 2017. Available: https://commission.europa.eu/system/files/2019-10/communication-
evaluation-toolkit en.pdf
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Building upon this classification, pilot-based strategies for stakeholder engagement have been developed and
are presented below, focusing on the specific context and needs of each Use Case.

o Clusters & Sectorial Scientific

organisations community
Keep Satisfied Actively Engage Farmers Regional/ Local
authorities
Energy Sector A
—_ companies Civil society
E Livestock Industry EU-funded
E Representatives initiatives
L)
Energy
communities/coops

Monitor —_ Keep Informed

v

Impact

The HarvRESt warm-up events were designed and envisioned as dynamic and diverse engagement moments
with the main goal of promoting HarvRESt’s vision and attracting further mobilisation of key local actors. They
constituted the basis for subsequent project activities such as the awareness-raising campaigns (T3.2),
guaranteeing a cohesive and impactful engagement process across all HarvRESt Use Cases. The overall
objectives of the warm-up events were to i) introduce HarvRESt in each of the local se case areas, ii) foster
stakeholder engagement and attract further mobilisation of the local actors, iii) promote knowledge sharing
and exchange by disseminating best practices and showcasing HarvRESt solutions and technologies, and iv)
promote networking by initiating or reinforcing existing collaboration and synergies.

As the leader of WP3, WR developed comprehensive guidelines and reporting templates to organise the warm-
up events. The Guidelines provided detailed information on the nature of the warm-up events, their
objectives, how to organise the sessions, identify the right stakeholders, etc. Finally, WR prepared a Reporting
Template to be used by all Use Cases and their RTOs to capture the main takeaways of each warm-up event.
Two rounds of warm-up events were organised in each Use Case:

e Round 1 focused on introducing the project, mobilising local stakeholders, and collecting feedback on
local needs, barriers, and priorities
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e Round 2 built on Round 1 findings by presenting initial project results and deepening discussions
around implementation pathways, business models, and deployment challenges.

The implementation of the two rounds of warm-up events followed a common timeline across all Use Cases,
covering event preparation, delivery and subsequent reporting. Table 1 summarises the implementation
schedule applied during the task.

Action Who When
Share event plan and agenda M7 — M18 (1% Round)
(4 — 6 weeks before each event) All Use Cases & RTOs M18 — M29 (2" Round)
o ) ) M7 — M18 (1° Round)
Event organisation and implementation phase All Use Cases & RTOs

M18 — M29 (2" Round)

Fill out workshop reporting templates and send

them to WR All Use Cases & RTOs Max 2 weeks after the warm-up

The awareness-raising campaigns implemented under Task 3.2 aimed to increase understanding of renewable
energy sources in agriculture, communicate their potential benefits and limitations, and support informed
engagement among the stakeholder groups identified in each HarvRESt Use Case. The methodological
approach built on the framework established in D3.1 and incorporated the findings of Task 2.2, particularly
the analysis of local framework conditions, stakeholder needs, perceptions and barriers to RES uptake.

The campaigns were developed and implemented through four sequential phases:

e Preparatory phase: findings from WP2 and the stakeholder engagement work under Task 3.1 were
reviewed and discussed with the Use Case partners through bilateral exchanges and co-design
sessions. This phase supported the identification of locally relevant communication needs,
stakeholder groups and campaign priorities.

e Design phase: tailored awareness-raising Action Plans were prepared for each Use Case, defining the
target audiences, key messages, communication formats, channels, timing and responsibilities. The
plans reflected the specific technological focus, stakeholder ecosystem and socio-economic context
of each Use Case.

o Deployment phase: the campaigns were implemented through a combination of online and offline
activities, including social media communication, newsletters, press releases, stakeholder meetings,
workshops, conferences, trade fairs and other locally relevant events. The selection of channels and
materials was adapted to the audiences addressed and coordinated, where relevant, with FBCD as the
project’s Dissemination and Communication Manager.

e Reporting and consolidation phase: Use Case partners documented the implemented activities,
communication outputs, available reach indicators and supporting evidence through common
reporting tools. WR consolidated these inputs to enable comparison across Use Cases and to identify
common implementation lessons, challenges and areas requiring further attention.

The use of a common methodological and reporting framework ensured consistency across the project while
allowing the campaigns to remain responsive to local circumstances. The results of the campaigns, including
their implementation, reach, supporting evidence and cross-cutting lessons, are presented in the following
sections of this deliverable. Table 2 summarises the implementation schedule applied during the task.
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Action Who When

WR, CIRCE, BETA, Suite5, CKIC, ENG,

Preparatory Phase (training needs analysis) and all Use Cases & RTOs M13 - M16
Preparation of capacity-building modules WR, CIRCE, BETA, Suite5, CKIC, ENG | M16 —-M19
Imp!ementatlon and reporting of training workshops All Use Cases & RTOs M19 - M29
carried out by RTOs

D3.3 HarvRESt capacity building material WR M30

The implementation of the warm-ups and awareness-raising actions was monitored through a combination of
standardised reporting instruments, internal tracking tools and regular coordination with the Use Case
partners. The framework was designed to provide a consistent basis for documenting activities across the five
Use Cases while retaining sufficient flexibility to capture differences in local context, activity format, target
audiences and available evidence.

The monitoring framework covered the principal stages of implementation, from the identification and
prioritisation of stakeholders to the preparation, delivery and reporting of warm-up events and awareness-
raising campaigns. It served three main purposes: to follow progress against the planned activities and
timelines; to document participation, outreach, outputs and stakeholder insights; and to identify
implementation challenges, emerging needs and adjustments required during the task.

Warm-up events reporting template

A dedicated Warm-up Events Reporting Template, included in Annex 7.1, was used to document the two
rounds of activities implemented under Task 3.1. The template was completed by the responsible Use Case
partners and supporting RTOs following each event and submitted to WR for review and consolidation.

The template captured:
e general information on the event (date, location, organisers, and stakeholder groups represented);
e aqualitative description of the event’s objectives and relevance to HarvRESt;

e detailed remarks on stakeholder contributions, discussion dynamics, and key messages emerging from
the event;

e an evaluation section addressing success factors, challenges encountered, stakeholder feedback, and
potential improvements;

e documentation of dissemination and communication efforts related to the event.
Awareness-Raising Campaigns Reporting

The awareness-raising activities implemented under Task 3.2 were monitored through a dedicated Excel-
based tracker developed by WR and shared with all Use Case partners. The tracker served as the central
reporting instrument for documenting both communication-based and event-based activities across the five
Use Cases.
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Partners recorded the date and type of activity, target audiences, communication channels and formats, key
messages, outputs produced and, where available, participation figures, reach indicators, links and supporting
materials. The tracker covered actions such as social media posts, newsletters, press releases, videos,
webpages, stakeholder meetings, demonstration events, conferences and trade fairs.

For activities requiring more detailed documentation, including field visits, technology showcases and
demonstration events, WR provided an extended reporting template. This captured the objectives and format
of the activity, stakeholder participation, key discussions, feedback, implementation challenges and lessons

learned.

Together, the tracker and extended templates provided an overview of the breadth of activities implemented
while also capturing qualitative insights from direct stakeholder interactions.
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D3.5 consolidates the final reporting of two complementary WP3 tasks: T3.1, focused on multi-actor
engagement through warm-up events, and T3.2, focused on awareness-raising campaigns to increase
understanding and acceptance of RES in agro-communities. While the two tasks had distinct objectives, they
were mutually reinforcing and build on one another: warm-up events supported direct dialogue and
stakeholder feedback, while awareness-raising campaigns extended outreach through targeted messages,
communication channels and locally adapted activities. The following sections present the results of both
tasks, reporting on the format, implementation, and outcomes of the warm-up events across both rounds and
all five Use Cases, followed by an overview of the awareness-raising campaigns carried out at Use Case level.

Table 3 provides an overview of the implementation status of both rounds of warm-up events across the five
Use Cases. All planned warm-up events were successfully implemented, with the exception of the second

warm-up event in the Spanish VdV-VRT Use Case, which was postponed due to adverse weather conditions
and low anticipated attendance. The event is scheduled to be organised at a later date as part of WP6 activities,
and more details on this matter are provided in section 3.1.2 Round 2 (M19-M29): results & analysis(p. 23).

Use Case Round 1 status Round 2 Status
Italy Implemented Implemented
Denmark Implemented Implemented
Spain - VdV-VRT Implemented Cancelled, new event pending
Spain - ACSA Implemented Implemented
Norway Implemented Implemented
Stakeholders engaged 204

3.1.1 Round 1 (M7-M18): results & analysis

The first round of warm-up events successfully fulfilled its role as a foundational engagement action across all
HarvRESt Use Cases (Table 4). The events enabled early stakeholder mobilisation, validated the relevance of
the engagement methodology defined in D3.1, and generated actionable insights to steer subsequent
awareness-raising and technical activities.

Across the five Use Cases, the warm-up events demonstrated that early, dialogue-oriented engagement is
critical for promoting acceptance of RES in agro-communities. Stakeholders responded positively to
engagement formats that combined project introduction with open discussion, practical demonstrations, and
site-specific examples. Despite differences in context, governance structures, and RES technologies, a number
of consistent patterns emerged.
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The first round reached a broad and diverse range of stakeholder groups, including farmers, local and regional
public authorities, energy providers, technology suppliers, agri-food actors, and research and advisory
organisations.

Participation patterns revealed that:

e Farmers and practitioners were most engaged when discussions focused on concrete operational
impacts, economic viability, and real-life demonstrations.

e Publicauthorities, particularly at municipal level, showed strong interest when engagement addressed
planning, land-use decisions, and policy-related constraints.

e Energy actors and technology providers contributed actively when events highlighted integration
challenges, grid issues, and business models.

Events that included interactive dialogue or site visits consistently generated deeper engagement and more
substantive feedback than presentation-only formats.

Use Case Date Location Participants

~15 participants representing farmers,
energy companies, agri-food
associations, and research organisations

Ital 6 November Ecomondo Fair,
Y 2024 Confagricoltura booth
Representatives from 13 Danish
Denmark 4 March 2025 Online workshop (MS Teams) municipalities, mainly from land-use,
climate, and energy planning units

>4 . including f
Vifias del Vero winery and 0 participants including farmers,

in - VdV-VRT April 202 ineri i hnol
Spain - vd 8 April 2025 vineyards, Barbastro Wlnerles., energy.com.p.ames, tec ng ogy
providers, universities, and media
Sorigué installations and Torre 232 S?f;tgcc;psaerlii)frr%n;sllc\;ersr;[aoriz f::?el:tg’
Spain - ACSA 20 May 2025 Santa Maria farm, near = . L e 7
fertilizer production, and public
Balaguer - .
administration
>32 participants including farmers,
i hnol li
Norway 21 January 2025 | Rgysland Gaard farm premises energy providers, technology suppliers,

clusters, consultants, and public
authorities

Italian Use Case

The first warm-up event in the Italian Use Case played a critical role in introducing the HarvRESt project to
local stakeholders and in initiating an open dialogue on the integration of renewable energy sources within
agricultural systems. Organised on 6 November 2024 in the context of a sectoral fair (Ecomondo Fair) the
event attracted a diverse group of participants, including farmers, energy companies, agri-food associations,
and research representatives (Figure 5). This setting facilitated exposure to a broad audience already engaged
in discussions on agricultural innovation and sustainability.
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Stakeholder discussions revealed a strong interest in the potential of RES to enhance farm sustainability and
resilience, particularly through agrivoltaic solutions and integrated energy systems. Participants widely
acknowledged the relevance of HarvRESt's objectives, especially in addressing the dual challenge of
maintaining agricultural productivity while contributing to climate mitigation goals. The project was perceived
as timely and aligned with emerging needs in the Italian agricultural sector.

At the same time, the event highlighted several conditions for acceptance of RES at farm level. Farmers and
sector representatives emphasised the importance of practical feasibility, economic viability, and regulatory
clarity. In particular, discussions pointed to the complexity of accessing and managing carbon credit
certification schemes, which were perceived as potentially beneficial but difficult to implement without
specialised support. This insight underscored the need for engagement actions that go beyond awareness-
raising, addressing institutional and advisory gaps that may hinder adoption.

The interactive discussion format enabled stakeholders to provide constructive feedback on the planned
activities of the Italian Use Case. Suggestions included the organisation of field-based demonstrations and on-
farm testing, which were seen as essential to building trust and demonstrating real-world applicability. While
the physical setting posed some logistical limitations, the dialogue-oriented approach proved effective in
capturing stakeholder expectations and concerns.

Overall, the Italian warm-up event validated the relevance of early stakeholder engagement in promoting
acceptance of RES, while clearly indicating that hands-on engagement and targeted advisory support will be
crucial in subsequent project phases. The insights gathered directly informed the refinement of future
engagement actions, including the design of follow-up events and awareness-raising activities tailored to
farmers’ operational realities.

Danish Use Case

The first warm-up event in the Danish Use Case was strategically oriented towards engaging municipal-level
public authorities, reflecting their central role in land-use planning, climate policy implementation, and
decision-making related to biogas deployment. The event was organised online on 4 March 2025 and brought
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together representatives from multiple municipalities, creating a forum for professional exchange among
actors with similar responsibilities and policy challenges (Figure 6).
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The discussions demonstrated a high level of awareness among participants regarding the importance of RES
integration in agriculture, particularly in the context of recent national policy developments affecting land use,
livestock production, and greenhouse gas emissions. Stakeholders expressed strong interest in tools and
methodologies that could support evidence-based planning and help reconcile competing objectives related
to food production, climate mitigation, and biodiversity protection.

A key outcome of the event was the recognition of planning complexity as a major factor influencing the
acceptance and scalability of biogas solutions. Participants highlighted inconsistencies in how “valuable
agricultural land” is defined and managed across municipalities, as well as challenges arising from fragmented
regulatory frameworks. These issues were discussed not as technical obstacles, but as governance challenges
requiring coordination and transparent decision-support mechanisms.

The presentation and discussion of early-stage digital tools under development in HarvRESt were particularly
well received. Municipal stakeholders provided detailed feedback on usability, data integration, and alignment
with existing planning workflows. This interaction reinforced the importance of engaging public authorities
early in the development of decision-support systems, ensuring that tools are adapted to real administrative
practices.

From an engagement perspective, the Danish warm-up event demonstrated the effectiveness of peer-based
dialogue among institutional actors. The open discussion format fostered trust, knowledge exchange, and a
sense of shared ownership, strengthening the foundation for future collaboration. The event validated the
engagement strategy’s emphasis on context-specific stakeholder targeting and confirmed the need for
continued interaction with public authorities in subsequent project activities.

Spanish VdV-VRT Use Case

The warm-up event in the Spanish VdV-VRT Use Case was characterised by a strong emphasis on
demonstration and visibility, taking place directly at the winery and vineyard facilities (Figure 7Figure 7). The
event was organised on 8 April 2025 at the Vifias del Vero winery and vineyards and combined presentations
with live demonstrations of electric and autonomous agricultural equipment and agrivoltaic systems,
attracting a broad audience that included farmers, wineries, energy companies, technology providers,
researchers, and media representatives.

D3.5 HarvRESt Strategy for Multi-Actor Engagement and Awareness Creation in Agro-Communities (Final Version) 25/6/2026  Page 20



@ HarvRESt
Greener Farming with RES

Stakeholder reactions clearly indicated that seeing technologies in operation significantly enhances
understanding and acceptance of RES solutions. Participants showed high levels of interest in the
demonstrated assets, particularly electric machinery and integrated energy management systems, which were
perceived as tangible examples of innovation aligned with both sustainability and productivity goals.

Discussions highlighted that acceptance of RES in this context is closely linked to regulatory feasibility and
operational constraints. While stakeholders were enthusiastic about the potential of electric and autonomous
technologies, concerns were raised regarding regulatory limitations affecting their deployment outside
research settings. This underscored the importance of engagement actions that also address policy and
regulatory dimensions, not only technical performance.

The event also benefited from strong media attention, amplifying its awareness-raising impact beyond direct
participants. This visibility contributed to positioning HarvRESt as a credible and forward-looking initiative
within the regional agri-food and wine sectors.

The VdV-VRT warm-up event confirmed the high effectiveness of demonstration-based engagement formats
in promoting acceptance of RES. It also highlighted the value of combining awareness creation with policy-
relevant dialogue, informing the design of future engagement and communication activities in this Use Case.

Spanish ACSA Use Case

The first warm-up event in the Spanish ACSA Use Case focused on biogas production and nutrient recovery,
bringing together stakeholders from livestock farming, waste management, agri-food industries, fertilizer
production, and public administration. The event was organised on 20 May 2025 at the Sorigué installations
and Torre Santa Maria farm, and combined presentations from the farm owner and project partners with a
guided visit to an operational biogas installation, offering participants a comprehensive view of the value chain
(Figure 8Figure 8).
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Stakeholders broadly agreed on the relevance of biogas as a solution to address multiple challenges
simultaneously, including manure management, renewable energy production, and greenhouse gas
mitigation. The practical experience shared by the farm owner was particularly influential, providing an
authentic and credible narrative that resonated strongly with participants.

Discussions revealed a high level of interest in scaling up biogas solutions at regional level, provided that
economic and regulatory conditions are supportive. Participants expressed strong curiosity about the decision-
support tools being developed within HarvRESt, especially regarding their potential to support planning,
investment decisions, and regional deployment strategies.

The warm-up event also demonstrated the importance of cross-project and cross-sector dialogue. By involving
other initiatives working on digestate valorisation and bio-based fertilizers, the event created synergies and
enriched discussions, reinforcing stakeholder confidence in the broader innovation ecosystem.

From an engagement perspective, the ACSA event validated the strategy of combining storytelling, technical
explanation, and site visits. This approach proved highly effective in fostering acceptance of RES and
stimulating interest in continued collaboration, providing clear guidance for future engagement actions in
similar contexts.

Norwegian Use Case

The warm-up event in the Norwegian Use Case was organised as a full-day, on-site workshop organised on 21
January 2025 at a farm location, emphasising local energy production, resilience, and decentralised solutions
(Figure 9). The event brought together a wide range of stakeholders, including farmers, energy suppliers,
technology providers, public authorities, clusters, and consultants.
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Participants consistently highlighted the importance of integrating RES in agriculture to enhance energy
security, particularly in light of geopolitical uncertainties and increasing energy demands driven by farm
automation. Acceptance of RES was closely linked to the perceived ability of integrated systems to improve
both economic stability and environmental performance.

The farm-based setting contributed significantly to the success of the engagement, creating a tangible
connection between discussions and real agricultural operations. Informal interactions during breaks and site
visits facilitated networking and peer learning, reinforcing stakeholder interest in pilot installations and follow-
up activities.

Stakeholders expressed strong support for demonstration sites as a means to convince other farmers and end-
users, noting that practical, operational examples are more persuasive than theoretical presentations.
Feedback also highlighted the importance of continued communication and iterative engagement as tools and
installations progress.

Overall, the Norwegian warm-up event demonstrated the effectiveness of immersive, site-based engagement
in fostering acceptance of RES and building collaborative momentum. The outcomes reinforced the relevance
of HarvRESt's engagement methodology and provided a strong foundation for deeper stakeholder
involvement in subsequent project phases.

3.1.2 Round 2 (M19-M29): results & analysis

The second round of warm-up events built on the foundations established during the first round, deepening
engagement and presenting initial project results. These activities further supported acceptance of RES and
collaboration among stakeholders. The following section will provide a concise outline of the second round of
warm-up events of each Use Case, detailing the format, stakeholders engaged, and evaluation of the activities.

Overall, the second round of warm-up events validated the continued effectiveness of stakeholder
engagement activities and the stakeholder methodology as outlines in D3.1. The second round built directly
on the learnings from the first round and demonstrated a clear maturation of stakeholder discussions.

After the first round of warm-ups focused on stakeholder mobilisation and identification of key actors, during
the second round, discussions increasingly focussed on implementation pathways. This suggests that the
engagement activities successfully moved stakeholders from an awareness and exploration phase towards a
more deployment-oriented perspective.
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The second round once again reached a broad array of stakeholders from various sectors, including public
administration and local governance, research, as well as the agri-processing - and energy sector. The second
round also successfully engaged innovation and investment communities (Table 5).

Overall, stakeholders valued formats which tied the project directly to practical demonstrations and practical
implementation perspectives, enabling them to connect the project to their own areas of interest,
organisational contexts, and areas of expertise. Finally, the activities also demonstrated the value of multi-
stakeholder formats in bringing distinct perspectives and simultaneously generating shared understanding
across sectors.

Use Case Date Location Participants

Key Energy Fair, 2026, 10 participants representing farmers,

Italy 6 March 2026 Rimini energy companies, and technology
providers
. . 39 Representatives from agricultural,
Denmark 10 March 2026 Sl Atianl el biogas, advisory, investment, and public

School
sectors.
Event cancelled due
to poor weather
conditions and low
Spain - VdV-VRT registrations. 2"¢ N/A N/A
round of warm-ups
planned for the
coming months

29 participants from public
administration, research, the livestock
Spain - ACSA 3 March 2026 Sorigué installations and agricultural sectors, waste
management, the agri-food industry, and
energy sector

4 participants including from the
investment community, the innovation
ecosystem, and research institutions

Rgysland Gaard farm

Norway 28 May 2026 oremises

Italian Use Case

Held within the framework of the Key Energy Fair 2026 in Rimini on 6 March 2026, the second warm-up event
in the Italian Use Case brought together key stakeholders from the energy and agricultural innovation
ecosystem, including energy communities, energy industries, industrial clusters, and sector associations (
Figure 10). Through a combination of project presentations, discussion sessions, and networking
opportunities, the event introduced HarvRESt’s approach to renewable energy integration in agriculture,
sustainable agronomic practices, and emerging business models linked to decarbonisation and carbon
farming.

Participants showed strong support for the adoption of RES in agriculture but emphasised key aspects that
needed to be addressed in order to advance this, these being the need for simplified procedures, technical
support for farmers, improved dissemination of information, and economic sustainability of renewable energy
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investments. Across discussions, carbon farming was consistently recognised as a relevant opportunity,
provided that it is translated into practical, accessible, and operational models for agricultural businesses.

The event was particularly effective in eliciting interest in the concrete implementation dimension of the Italian
Use Case. Stakeholders showed a clear preference for engagement formats that move beyond conceptual
discussion towards validation in real-world agricultural contexts. In this regard, there was strong agreement
on the importance of testing and demonstrating solutions directly in operational environments, reinforcing
the role of field visits and demonstration activities as key tools for maintaining engagement

Overall, the event confirmed the value of engaging stakeholders in specialised sectoral contexts such as trade
fairs, where participation is high and discussions are closely aligned with ongoing market and policy
developments. The format proved effective in reaching stakeholders in their own environment, generating
interest, and supporting strong engagement in on-site and demonstration-based activities.

Danish Use Case

The second warm-up event for the Danish Use Case was held at Grasten Agricultural School on 10 March 2026
and brought together a broad range of stakeholders from the agricultural, biogas, advisory, investment, and
public sectors (Figure 11). Organised jointly by ConTerra and FBCD in connection with a training workshop for
the biogas planning tool developed under HarvRESt, the event focused on the potential for biogas production
in agriculture. The event featured presentations and discussions addressed both technical and systemic
aspects of renewable energy deployment, including planning procedures, environmental and energy
legislation, economic viability, nutrient management, carbon taxation, and the role of advisory services.
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5 mia. m? bi This meeting brought multiple actors together in one

REPowerEU: 3
12030

Megetan
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place to discuss challenges, opportunities, and future
needs collectively. Key topics discussed included the
complexity of biogas project planning, the economic
and policy implications of a future CO, tax, challenges
related to nutrient management when handling
digestate, and the impact of highly variable electricity
prices on farm energy strategies. The need for better
modelling tools and more integrated decision
support systems was repeatedly highlighted,
including the potential role of the HarvRESt biogas
planning tool.

The workshop highlighted that renewable energy

planning in agriculture is highly complex and requires

close collaboration between different stakeholder
groups. Participants stressed the importance of joint communication efforts to address local resistance to
biogas projects and the need for more coordinated advisory services that integrate energy, environmental,
and farm management perspectives.

Overall, the event successfully created active dialogue and a shared understanding of the above-mentioned
challenges. It also generated feedback pointing to the need for formalized collaboration structures between
advisory actors and for decision-support tools that can better reflect local conditions and evolving policy
frameworks.

Spanish VdV-VRT Use Case

The planned warm-up event, titled “Jornada Técnica Proyecto Europeo HarvRESt: Potencial de las energias
renovables en viticultura”, was scheduled to take place on 29 April 2026 at Vifiedos del Rio Tajo in Guadamur
(Toledo, Spain) (Figure 12). The event aimed to engage stakeholders from across the viticulture and renewable
energy sectors, including farmers, wineries, universities, energy companies, agricultural machinery
manufacturers, software developers, and media representatives.

The event was designed to raise awareness of the
HarvREST ] & o i ]
firesneiina ¥ HarvRESt project and highlight the agrivoltaic system
implemented at Vifiedos del Rio Tajo, including
Miércoles 29 de Abril 2026, Vifiedos del Rio Tajo — Finca Daramezas, demonstrations of energy-related innovations at
Guadamur (Toledo) o .
ceol Viflas del Vero such as an electric tractor and
D e e e ence, ifedo autonomous electric robot, and a live demonstration
Aperitivo Networking . . .
e e e X i ol of agrivoltaic technologies. The programme also

included a roundtable discussion involving
representatives from CIRCE, the agricultural sector,
and renewable energy associations, with the
intention of fostering dialogue and knowledge
exchange among stakeholders.

Significant preparation work was undertaken in advance of the event, including the identification of a suitable
date, organisational planning meetings, and the coordination of speakers and panel participants. However,
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despite these preparations, the event ultimately had to be cancelled due to a combination of low registration
numbers and adverse weather conditions that would have rendered the outdoor demonstrations impossible.
The expected number of participants was significantly below initial expectations.

Given these circumstances, a second warm-up event would be organised in the coming months to ensure that
the intended stakeholder engagement objectives are achieved. To minimise the risk of similar challenges
affecting participation and delivery, the event would be conducted in an online format, although an in-person
event is not discarded. Details regarding the exact date, time, and programme are currently being finalised
and will be reported once the event has been successfully delivered in D6.3.

Reflections from the organisers identified the need for stronger promotional activities, earlier stakeholder
mobilisation, and the development of contingency plans for future events, including alternative formats or
backup indoor venues. However, while postponement of the event was considered, the period already
included several ongoing stakeholder engagement activities, such as capacity-building workshops and
awareness-raising events targeting many of the same stakeholder groups. Organisers therefore assessed that
rescheduling the activity within a short timeframe could have resulted in stakeholder fatigue and similarly low
participation levels, limiting the effectiveness and added value of the event.

Spanish ACSA Use Case

The second warm-up event for the ACSA-Spain Use Case was facilitated on 3 March 2026, and focused on the
implementation of biogas systems on farms, using the Noguera Renovables case study as an example. The
event was hosted at Sorigué’s facilities and gathered participants from public administration, research
institutions, the livestock and agricultural sectors, waste management, the agri-food industry, and the energy
sector. The event featured presentations introducing the HarvRESt project, key aspects to implement biogas
in the Catalan context, as well as on the integration of energy and biofertilizers, as well as the benefits and
limitations of using digestate as biofertilizers (Figure 13).

Although the original plan included a guided farm visit, the event had to be reorganised after the farm
withdrew permission shortly before the workshop. The organisers adapted successfully by expanding the
speaker programme and postponing the event to ensure smooth organisation. Despite the change of format,
the event was characterised by strong participant engagement and positive feedback.

Stakeholders expressed significant interest in biogas development in Catalonia and participants claimed that
they gained new knowledge on issues such as RENURE regulation, digestate treatment technologies, and
residue valorisation, which validates the importance of hosting such an event. Discussions revealed that
stakeholders perceive biogas systems as promising solutions for improving farm sustainability and reducing
environmental impacts, but also stressed the importance of technical expertise and advisory support. For
example, participants emphasized the need for agronomic experts to be involved in biogas plants to support
precision fertilization practices and optimize digestate use.

The event featured strong participant engagement and positive feedback regarding the organisation and
relevance of the topics discussed. The event included ample opportunities for networking, which reinforced
stakeholder interest in pilot installations and follow-up activities.

D3.5 HarvRESt Strategy for Multi-Actor Engagement and Awareness Creation in Agro-Communities (Final Version) 25/6/2026  Page 27



@ HarvRESt
v Farming with RES

Norwegian Use Case

The second warm-up event facilitated by the Norwegian Use Case took place at Rgyseland Farm on 28 May
2026, and focused on exploring investor solutions and viable business models to support the green energy
transformation in agriculture. Building on prior informal contacts established at Nordic Edge events and
through the Agritech network, the discussion brought together stakeholders from investment, innovation,
research, and farming to identify opportunities for collaboration linked to the HarvRESt Use Case (Figure 14).

A key objective of the meeting was to better
understand how farmers can access financing and
investment mechanisms for renewable energy
solutions and how sustainable business models can
be developed to support adoption at farm level in
Norway. Discussions highlighted the importance of
developing integrated energy systems that are
accessible and manageable for non-technical users.

Nordic Edge representatives contributed
perspectives from ongoing agritech initiatives and
innovation ecosystems, highlighting farmer needs
and the importance of translating technological

solutions into practical, scalable applications. NORCE

contributed with a social science perspective,

stressing that social and cultural dimensions of
farming must be considered when designing and implementing green energy solutions. The discussion also
emphasised the importance of ensuring that both farmers and society perceive the green transition as fair,
particularly in terms of how costs and benefits are distributed.

The meeting highlighted the strong potential of bringing together stakeholders who can bring perspectives
from different disciplines, which allowed to move from more isolated perspectives towards a more holistic
understanding. Moreover, the presence of innovation and municipal actors created a pathway for translating
discussion points into potential follow-up actions at both project and policy level.
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The following section presents an overview of the awareness-raising campaigns implemented across the
HarvRESt Use Cases in Italy, Denmark, Spain, and Norway. These activities were designed and executed in line
with the ARC action plans outlining tailored approaches for each UC, and aimed to demonstrate the technical
feasibility, economic, social, environmental value, and replicability of on-farm renewable energy solutions in
diverse agricultural contexts. The following sub-sections outline the main activities, formats, and outcomes
achieved in each Use Case.

Main channels
events, fairs, meetings, social media,
newsletters, press, TV

Confirmed activities
20 engagement activities
18 communication & dissemination

Total awareness reaches
Through in person and online
Engagement activities: 599

Through online dissemination activities
activities: 139.442
Total ARC: 140.041
Italy Denmark

Core focus: On-farm PV integration, agrivoltaics, carbon farming and
farmer-facing RES opportunities.

Main channels: trade fairs, stakeholder meetings, workshops,
cooperative meetings

Total Reach: 55

Spain VdV-VRT

Core focus: Agrivoltaics, vineyard energy management, agricultural
electrification and visibility of demonstration sites.

Main channels: conferences, fairs, webinar, social media, regional TV
Total Reach: 119.3392

Norway

Core focus: Farm-level RES, integrated energy systems, resilience,
business models and investment perspectives.

Main channels: farm-based activities, stakeholder meetings, local
networks, project communication

Total Reach: 219

3.2.1 [Italian Use Case

Core focus: Biogas planning, biomass mapping, DSS/tool awareness
and data-driven farm planning.

Main channels: LinkedIn, press release, newsletter, on-site stakeholder
meeting

Reach: 20.439 including online reach

Spain ACSA

Core focus: Biogas, digestate use, nutrient recovery, circular
bioeconomy and sustainable manure management.

Main channels: conferences and project workshop

LinkedIn and project dissemination

Total Reach: 589
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The awareness-raising campaign of the Italian Use Case was rolled out with the overarching aim to
demonstrate the technical viability, economic benefits and replicability of on-farm RES solutions. Following
the initial suggested ARC action plan the Italian Use Case executed a number of in-person activities directly
engaging policymakers, researchers and academia, technology-providers, and farmer groups and associations
(Table 6). The Italian ARC officially commenced in M16 and continued until M29.

2 This figure includes the Spanish VdV-VRT Use Case feature broadcast on a regional television channel. The channel has an average
audience of approximately 100.000 viewers. Therefore, the reported reach should be interpreted as a potential audience estimate
rather than the number of confirmed viewers.
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Activity Themes / Messages Medium / Events People reached

The role of solar
energy in promoting
sustainability in the

wine sector.

Trade fairs Vinitaly M16 N/A 12

Solutions for
integrating On site meetings
Stakeholder photovoltaic (PV) with policy-makers, M18, M21 and
Meetings (3) systems with farmer groups and M28
agricultural cooperatives
production

N/A 23

Solutions for
integrating
photovoltaic (PV)
systems with
agricultural
production

Workshops N/A M25 N/A 20

Innovation and

Precision Agriculture

through the use of

Demonstration drones, advanced
Event sensors, predictive

analysis and
biological control
solutions

On site event at the
premises of Fattoria M22 N/A N/A
Solidale del Circeo

The Italian Use Case awareness-raising activities began with a high-level stakeholder meeting, including
representatives from the Office of the Minister’s Cabinet within the Ministry of Agriculture, Food Sovereignty
and Forestry (MASAF). This meeting served as an important entry point for introducing the HarvRESt project
to key decision-makers, initiating dialogue on integrated renewable energy and agricultural production
systems, and laying the groundwork for continued engagement throughout the project.

In October 2025, Confragricoltura in collaboration with Fattoria Solidale del Circeo organised a demonstration
event at the premises of Fattoria Solidale del Circeo. This event combined technical presentations with live
field demonstrations of drones, sensors, precision irrigation systems, and biological control solutions,
showcasing innovative approaches to improve resource efficiency and sustainability in agricultural production.
HarvRESt was featured through a dedicated project presentation and the demonstration of a precision-
irrigation system developed within the Italian Use Case.

Engagement with the research community followed through participation in a workshop in Milan in January
2026, where project activities and solutions for integrating photovoltaic (PV) systems into agricultural
production were presented and discussed.

Several activities focused on farmers and agricultural cooperatives which facilitated direct interactions with
interested agricultural companies interested in RES. During the wine trade fair Vinitaly in April 2025, as well as
during a meeting organised by the agricultural cooperative Consorzio Il Biologico in Bologna in September
2025, and with the cooperative Latina - Fattoria Solidale del Circeo in October 2025, the Italian Use Case
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showcased experiences and best practices related to solar energy applications in agriculture, with particular
emphasis on the Italian demonstration site (Figure 15).

Confagricoltura
Latina

Pontinia -21 ottobre 2025
Drom per I'Agrlcoltura di Precisione -
nnovazione & Applicazioni in Campo

Mattino (ore10:30)

AGRIGEODRON Group
* Luca Raimondi: presentazione
+ Matteo Raimondi tecnico

KOPPERT KOPPERT
« Nicola Vicario: applicazioni
pratiche e prospettive Tuture JLsaneio [ Distribuitor
Italla produtti
2A1901- Distributore Italia prodotti Arvensis Agro
» Carlo Stagni: presentazione Arvensis
« Leonardo Faccioni: produtti A
applicazioni e risultati
HarvREST
Pousa pranzo e e

Pomeriggio - dalle ore 14:30
Dimostrazione operativa in campo (durastimata: 2 ore)
« Irrigazione

« Distribuzione insettiin capsule e polveri

« Rillevi indici di vigore

Via, Str. lungo Ufente, 6410, 04014 Pontinia LT

3.2.2 Danish Use Case

Following the initial suggested ARC action plan, the Danish Use Case successfully executed a versatile
awareness-raising campaign which officially commenced in M20 and continued until M29. The campaign
disseminated knowledge through social media posts, newsletters, press releases, as well as participation in -
and organising of events (Table 7). A key focus of the campaign was to promote the HarvRESt decision support
system designed to support farmers in adopting biogas solutions. Activities included hands-on training, digital
tool demonstrations, and knowledge-sharing. By prioritising usability and incorporating farmer feedback, the
campaign aimed to build trust, encourage uptake, and showcase successful implementation examples.
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Activity Themes / Messages Medium / Events People reached
Biogas
How HarvRESt digital Emissions
tools can help farmers Reductions

make better use of
manure resources,

Animal Manure

lf/loectli?; improve farm LinkedIn M24, M26 & Bijgn:sBaI:dT:ck 11857
Posts (4) sustainability, and M27 ¢
support more efficient Of space
renewable energy and role of
nutrient management at agriculture in
the local level. energy supply in
Denmark
Agriculture can play a :
RZIr::ze bigger role in the Energy Lmk'\j(::;aand M27 click here 4582

sector of Denmark

Potential for Biogas
production in click here
Newsletter | Agriculture and the role FBCD Newsletter M26 - 3990
agriculture can play in
the energy sector

Introducing the On-site meeting
On-site HarvRESt Decision with Ringkgbing-
M2 N/A 1
meeting Support System tool and Skjern 0 / 0
biomass mapping Municipality

Particularly, the Danish Use Case participated in the SoilTribes Twinning Programme event in August 2025,
where the Danish UC presented HarvRESt- related agricultural data work (Figure 16). The event included a
diverse range of stakeholder groups, including local government, research institutions, farmer organisations,
civil society, and private sector representatives from both Denmark and Portugal. Conterra’s presentation
focused on the digital tools developed under HarvRESt, and how these can help farmers and planners make
better-informed choices.

The awareness-raising activity was embedded within a three-day programme in Viborg that included site visits,
technology demonstrations, presentations, and discussions on biorefineries, soil monitoring, and agricultural
sustainability. The event successfully facilitated knowledge transfer on how data-driven approaches could
support agricultural planning and also raised awareness on the HarvRESt tools available for this.

Moreover, in May 2026, Danish Use Case partner ConTerra, in collaboration with Ringkgbing-Skjern
Municipality organised a stakeholder meeting on biomass mapping and scenario development in Ringkgbing-
Skjern Municipality (Figure 17). The meeting was attended by climate and energy planners from Ringkgbing-
Skjern Municipality and a representative from Vestjysk Landbrugsradgivning, bringing together stakeholders
involved in local climate planning, land-use decisions, and agricultural advisory work. During the meeting, the
results of a biomass mapping exercise carried out for Ringkgbing-Skjern Municipality was presented, drawing
on tools and datasets developed through HarvRESt, with the aim of making possible adopters aware of
available tools developed by HarvRESt. The presentation introduced available biomass resources in the
municipality, including livestock manure, agricultural residues, and other organic streams currently connected
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to bioenergy production, particularly biogas systems. Participants were also introduced to the HarvRESt
database and analytical tools for scenario modelling and strategic assessments.

The meeting successfully strengthened awareness of the practical relevance of HarvRESt outputs for local
planning and renewable energy decision-making. Participants responded positively to the data-driven
approach and recognised the value of improved local biomass mapping for future climate and energy planning.
An important additional outcome was the strengthening of relationships between the project and local
stakeholders.

The campaign was further strengthened by consistent communication and dissemination activities focused
primarily on demonstrating the practical applications of the HarvRESt decision-support and mapping tools for
biogas and biomass planning in agriculture. Key topics included methane reduction calculations based on farm-
specific data, spatial mapping of manure flows to biogas plants, analysis of remaining manure spreading
capacities, and the broader role of agriculture in Denmark’s future energy system. Several posts showcased
test runs of the HarvRESt-developed DSS and mapping tools, highlighting how data-driven approaches can
support more efficient biomass utilisation, renewable energy integration, and climate planning.

The key messages communicated throughout these activities emphasised the potential of agriculture to
contribute significantly to renewable energy production, improve resource efficiency, and support climate
mitigation through biogas and biomass-based solutions.

Resterende kapacitet til udbragt organisk gedning (5 km)

Organisk gedning - ledig kapacitet

3.2.3  Spain VdV-VRT Use Case

The Spanish VdV-VRT Use Case awareness-raising campaign was executed between M16 and M29 (Table 8).
It featured a versatile campaign including an array of conferences and fairs at which the HarvRESt project was
presented, as well as a targeted communication campaign launched across social media platforms and the
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website, and which even included a feature on Spanish regional TV (Figure 21). In essence, the awareness-
raising campaign of the Spain-VdV-VRT Use Case aimed to promote the adoption of photovoltaic systems in
the wine sector, a key industry in the region, harnessing both partners as demonstration sites to showcase the
practical benefits and feasibility of agrivoltaic solutions.

Activity Themes / Messages Medium / Events People reached
Rural
Rural Environment: Environment:
Agrivoltaics’ dual Energy Transit.ion Trarﬁ)gnyand
Participation benefits for water one E‘conomlc Economic
i: savings and reduced Structurmg (Toledo, Vo1 Va3 Stracturin:
Conferences heat stress in Spain) I\/II26 ’ 2LrUCturng 210
3) vineyards & for AGROGENERA 2025
providing economic (Madrid, Spain) AGROGENERA
benefits FIMA 2026, 2025
Zaragoza
FIMA 2026
Key technologies for
Tradefairs | Fcoucingisks and GENERA 2025 M23 click here 40
costs in renewable
integration
Exhibition N/A On-site M16 N/A 40
Press HarvRESt participation Gonzalos Byass .
M23 lick h N/A
Release (2) | in AGROGENERA 2025 Website cleknere /
Social Media Dissemination of Post FIMA 2026
participation in FIMA LinkedIn M24, M27 19,049
Posts (2)

2026, GAin Lleida

Electrification of
TV feature | agricultural machinery Aragon TV M27 click here 100,000
and use of agrivoltaics

Highlight the Spanish
Promotional VdV, VRT and CIRCE
Video activities through
interviews

LinkedIn M31 pending N/A
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In September 2025, VdV-VRT partners
presented HarvRESt during a roundtable at
the conference “Rural Environment:
Energy  Transition and Economic
Structuring” in Toledo Spain (Figure 18).
The conference event at which the
roundtable took place was centred around
the energy transition in rural areas,
focusing on sustainable and innovative
solutions like agrivoltaic energy. In the
discussion, VRT representative Miguel
Tejerina Sanz introduced HarvRESt and

highlighted the potential of agrivoltaic
technology to improve crop sustainability
and resilience, especially in arid climates.
The discussion initiated a valuable dialogue that also identified future needs for strengthening agrivoltaics
technology, including the need for further research and optimization of agrivoltaics tailored to different crops.
The event engaged farmers, energy communities, industry representatives, and researchers, supported by
LinkedIn dissemination.

Spanish Use Case partners also represented HarvRESt
at AGROGENERA 2025, held in November 2025 in
Madrid, Spain (Figure 19). HarvRESt was featured in a

roundtable discussion entitled “Agrivoltaics -
Cultivating Dual Production.” During the session,
Miguel Tejerina, representing VRT and the Spain-VdV-
VRT Use Case, introduced the HarvRESt project and
highlighted agrivoltaics’ potential for providing

economic benefits, either through generating
additional income from renewable energy production
or by reducing farms’ reliance on electricity from the
grid. Another acclaimed event at which the HarvRESt project gained visibility was at the
International Agricultural Machinery Fair. At a roundtable focussing on advanced agronomic systems for soil
management and climate adaption, VDV representatives discussed the electrification of tractors, the use
of agro-PV in vineyards, and the comprehensive monitoring of electrical systems with the aim of becoming
100% self-sufficient in energy.

D3.5 HarvRESt Strategy for Multi-Actor Engagement and Awareness Creation in Agro-Communities (Final Version) 25/6/2026 | Page 35



@ HarvRESt
Greener Farming with RES

CIRCE participated in the GENERA trade fair with an exhibition stand and
dissemination materials, including leaflets introducing HarvRESt and the
VdV-VRT Use Case (Figure 20). The focus was on presenting technologies
that reduce risks and costs in renewable energy integration. The stand
attracted a large audience of around 1,000 visitors, significantly increasing
project visibility among industry stakeholders. The booth by CIRCE

representatives.

UC partners also organised a webinar which took place in March 2026 and
focused on practical approaches for the electrification of agricultural

machinery, energy management in wineries, the integration of agrivoltaics
in vineyards, and the application of artificial intelligence and digital tools for
precision agriculture. By bringing together these complementary topics, the
event positioned HarvRESt's renewable energy solutions within the wider
transition towards smarter, more digital, and sustainable agricultural

systems.

1) acceso 360 Moreover, one of the highlights of the awareness-
§ raising campaign was a TV news broadcast on
regional TV (Aragén TV) (Figure 21). The material
presents the Vifias del Vero's initiatives and projects
related to environmental sustainability, including
their participation in HarvRESt. By bringing these
activities to a mainstream audience, the broadcast
significantly expanded the campaign’s reach and
helped raise public awareness about the HarvRESt
R G o & Vision.

N o N

A
REDACCION  SONIA ABADIA
D0 macen GUILLERMO CAMPO
S, ARAGON NOTICIA

Finally, CIRCE, VdV, and VRT have jointly produced a video based on interviews conducted with the project
leaders from each of them. In this video, each organization explains its specific Use Case within the HarvRESt
project, outlining its main objectives and potential benefits (Figure 22). The interviews also provide insights
into the expected impact of these solutions and reflect the partners’ perspectives on the future of the
technologies being tested.

|

1.Rol 'vdV en HarvrRESt
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3.2.4 Spanish ACSA Use Case

Following the initial suggested ARC action plan, the Spanish-ACSA Use Case successfully executed a number of
awareness-raising activities, which commenced in M17 and continued until M28. The campaign was executed
through presentations at conferences and through events organised by the Use Case itself (Table 9). The
overarching goal of BETA’s awareness-raising campaign within HarvRESt is to accelerate the understanding,
acceptance, and practical uptake of nutrient recovery and circular bioeconomy solutions, with a particular
focus on bio-based fertilisers. The campaign is designed to translate research outcomes into actionable
knowledge for policymakers, practitioners, and industry stakeholders by leveraging BETA’s strong position
within European and regional networks.

People
reached

Activity Themes / Messages Medium / Events When

Current state of the art
in biogas in Catalunya
(HarvRESt' presentation
policy and environment,
also showing Spanish
Use Case)

Use Case Lleida
(Spain) on-site M17 click here 25
presentation

Presentation

Presentation of
HarvRESt's biogas

Conference so!ut|orTs anq ESNIENERM M28 click here N/A
continuation with Conference D

project Greenhood as
guest

Highlight the Spanish
ACSA — Use Case and

h his coll i
Promotional Video ow this co 'abo'r.anon LinkedIn M30 click here 564
promoted scientific and -

technological
advancements

To kick off the awareness-raising campaign, in May 2025 Spain-ACSA Use Case partners BETA and Sorigué
hosted a conference titled “Towards sustainable livestock: challenges and opportunities in the recovery of
waste and the production of renewable energy in the livestock sector." The event included a presentation of
innovative solutions and projects in circular bio-economies, leveraging Torre Santa Maria as a success story. It
also included a visit to the Torre Santa Maria farm, where visitors were able to observe the biogas plant and
get an insight into the production of fertilizers from digestate. The event engaged predominantly researchers
and academia ensuring rigorous scientific exchange, and the onsite demonstration at Torre Santa Maria
provided a tangible, real-world context that strengthened understanding of how circular bioeconomy concepts
work.

On 29 April 2026, Spain-ACSA Use Case partners organised a workshop titled “On-Farm biogas production and
environmental sustainability enhancement through the treatment and utilization of digestate”. The workshop
was held in Brussels during the ESNI-NERM 2026 Conference, and engaged stakeholders including
researchers, policymakers, the agricultural sector and technology providers (Figure 23jError! No se encuentra
el origen de la referencia.). The event was a collaboration with the Greenhood project, a Horizon Europe
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project working to rebalance nutrient flows. The
workshop included a presentation focusing on
the environmental impact of integrating
anaerobic digestion in farms and using digestate
as fertilizer, in a bio-circular economy
framework. The presentation included field and
pot experiments to evaluate fertilization
efficiency, soil health, leaching and pollution
risks of using the solid and liquid fractions of the
digestate, followed by a Q&A session.

The workshop provided participants with an
opportunity  to  discuss the  practical

opportunities and challenges associated with
biogas and nutrient recovery technologies. This
helped to strengthen stakeholder understanding of how renewable energy and circular nutrient management
can support more sustainable, resource-efficient, and resilient farming systems.

Concluding the awareness-raising campaign, the
Spain ACSA Use Case partners produced and
shared a video on LinkedIn showcasing Torre
Santa Maria farm and its collaboration with BETA
and Sorigué (Figure 24). The video highlights the

3 conversion of livestock waste into biogas and the
s Iy

P

'.!‘JJ G

treatment of digestate for use as fertiliser,
demonstrating how circular farming approaches

it supports cleaner energy, lower environmental
R —— 0:27 Ix

can contribute to the decarbonisation of

agriculture while creating environmental and
socio-economic benefits for rural communities.

3.2.5 Norwegian Use Case

Following the initial suggested ARC action plan and the identified mediums, the Norwegian Use Case ran an
extensive awareness-raising campaign between M13 and M29. The campaign was disseminated through
targeted social media campaign, stakeholder meetings and workshops, and news articles (Table 10). Norway’s
awareness-raising campaign focuses on decentralised, self-sufficient energy systems that ensure food
production continuity and local resilience. A central element throughout the campaign was the use of
Repyseland Farm as a real-world demonstrator of integrated renewable energy sources. Meetings were held
with local public authorities and industry experts to explore opportunities and challenges related to local
biogas production and integrated energy sources. The campaign also included participation in policy debates,
stakeholder workshops, and industry events where the role of local energy production in preparedness, energy
security, and sustainable agriculture was highlighted. Through a series of on-site meetings and networking
engagements - e.g. at the Nordic Edge Expo in Stavanger, Norway in May 2026 (Figure 26) - with relevant
industry experts, public authorities, and researchers, the campaign directly engaged the relevant stakeholders.
The core focus of these engagements was strongly aligned with the broader campaign focus on decentralised

D3.5 HarvRESt Strategy for Multi-Actor Engagement and Awareness Creation in Agro-Communities (Final Version) 25/6/2026  Page 38



@ HarvRESt
Greener Farming with RES

energy production for local resilience, while also highlighting how sustainable local products can support
economic viability and export opportunities.

Activity Themes / Medium / Events
Messages
Presentation and Farmers role in the
contributions at On-site green tra‘n.5|t|on and M20 & Nordic Edee Expo 508
events/conferences local resilience and M29 TOTEIE BB EXPO
(3) disaster preparedness
Decentralised energy
Stakeholder ) i M26 &
Meetings (3) On-site productl.o.n for local M29 N/A 11
resilience
Documentary
Video Post
.
How the plans for Apr rove?l of Wind
Social Media Posts making the farm fossil- M13, Turbines at
Linkedin 8 M26 &  Reyseland Farm N/A
(3) free has developed M29 _
through the project Presentation of
HarvRESt at EERA
JP-ESI Sprin
Meeting

Introducing the
News Article NORCE webpage HarvRESt project and M13 click here N/A
Norwegian pilot farm

Presenting Royseland
farm as a case for how
decentralised energy
supply can support
sustainable beef
production and
strengthen food
security

Promotional Video LinkedIn M13 click here N/A

The Norwegian Use Case awareness-raising campaign commenced in November 2025 with a stakeholder
meeting involving the Chamber of Commerce in Bjerkreim Municipality, and Dalane Energi, and brought
together representatives from neighbouring chambers of commerce, municipal leaders, and farmers from the
wider region. The discussions focused on energy vulnerability in the power grid and the exposure of both rural
communities and agriculture to potential grid failures, while also exploring alternative approaches to
maintaining energy access and strengthening resilience during crises.

One core awareness-raising activity was a presentation delivered at the JPI-ESI Spring meeting by the European
Energy Research Alliance during the Steering Committee meeting, on 20 May 2026 in Karlsruhe (Figure 25).
Presented to researchers and academics from leading European research institutions, HarvRESt was
showcased as a practical example of how local renewable energy production on farms can support critical
farming operations during disruptions to centralised energy systems. Using the Norwegian Use Case at
Rgyseland farm, the presentation demonstrated how the integration of multiple renewable energy sources
can enhance farm-level energy independence, resource efficiency, and resilience in crisis situations.

D3.5 HarvRESt Strategy for Multi-Actor Engagement and Awareness Creation in Agro-Communities (Final Version) 25/6/2026  Page 39


https://www.nordicedgeexpo.org/programme-2026
https://www.linkedin.com/posts/norce_decentralized-energy-production-at-r%C3%B8ysland-activity-7315282341277392896-YhWS/?utm_source=share&utm_medium=member_desktop&rcm=ACoAABOx64cBjbJRZM34NHKkep2bcVIAbuk73NY
https://www.linkedin.com/posts/norce_decentralized-energy-production-at-r%C3%B8ysland-activity-7315282341277392896-YhWS/?utm_source=share&utm_medium=member_desktop&rcm=ACoAABOx64cBjbJRZM34NHKkep2bcVIAbuk73NY
https://www.linkedin.com/posts/introducing-the-harvrest-project-share-7422270511319068673-Lw0h?utm_source=share&utm_medium=member_desktop&rcm=ACoAABOx64cBjbJRZM34NHKkep2bcVIAbuk73NY
https://www.linkedin.com/posts/introducing-the-harvrest-project-share-7422270511319068673-Lw0h?utm_source=share&utm_medium=member_desktop&rcm=ACoAABOx64cBjbJRZM34NHKkep2bcVIAbuk73NY
https://www.linkedin.com/posts/introducing-the-harvrest-project-share-7422270511319068673-Lw0h?utm_source=share&utm_medium=member_desktop&rcm=ACoAABOx64cBjbJRZM34NHKkep2bcVIAbuk73NY
https://www.linkedin.com/posts/elexia-project-eu_newsonelexia-elexia-energytransition-ugcPost-7463201869616619520-WLy5/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAGCfFnsB3bLSdcSSKLlMLOasgPalYVKPSOM
https://www.linkedin.com/posts/elexia-project-eu_newsonelexia-elexia-energytransition-ugcPost-7463201869616619520-WLy5/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAGCfFnsB3bLSdcSSKLlMLOasgPalYVKPSOM
https://www.linkedin.com/posts/elexia-project-eu_newsonelexia-elexia-energytransition-ugcPost-7463201869616619520-WLy5/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAGCfFnsB3bLSdcSSKLlMLOasgPalYVKPSOM
https://www.linkedin.com/posts/elexia-project-eu_newsonelexia-elexia-energytransition-ugcPost-7463201869616619520-WLy5/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAGCfFnsB3bLSdcSSKLlMLOasgPalYVKPSOM
https://www.norceresearch.no/en/news/ma-du-droppe-biffen-for-a-redde-kloden
https://www.linkedin.com/posts/norce_decentralized-energy-production-at-r%C3%B8ysland-activity-7315282341277392896-YhWS?utm_source=share&utm_medium=member_desktop&rcm=ACoAABOx64cBjbJRZM34NHKkep2bcVIAbuk73NY

@ HarvRESt
Greener Farming with RES

Through a series of LinkedIn posts, news articles, and video content centred on the HarvRESt pilot site at
Regyseland Farm, the campaign documented the farm’s journey towards becoming fossil-free through the
integration of decentralised renewable energy systems. Key milestones, including the approval of small-scale
wind turbines and the development of integrated local energy systems, were used to illustrate the practical
opportunities for farms to increase energy independence and reduce reliance on external energy supplies.

Moreover, in a promotional video made by NORCE, Rgyseland farm as a HarvRESt pilot case is being shown to
demonstrate that sustainable, decentralized energy systems on farms can enable climate-friendly beef

production without compromising food security.
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The warm-up activities and awareness-raising campaigns implemented across the HarvRESt Use Cases
successfully engaged a broad range of stakeholders, including farmers, policymakers, researchers, technology
providers, industry representatives, municipalities, and the wider public. Despite addressing different
renewable energy technologies and agricultural contexts, all campaigns demonstrated the value of combining
practical demonstration sites with communication and stakeholder engagement activities tailored to local
needs and stakeholder interests. While the Italian and Spanish campaigns focused on agrivoltaics and
renewable energy integration in agricultural production, the Danish campaign highlighted digital decision-
support tools and biogas planning, and the Norwegian campaign emphasized energy resilience, decentralised
energy systems, and preparedness. This contextualized approach enabled stakeholders to better relate project
outcomes to their own challenges and opportunities.

The campaigns also demonstrated the value of using a diverse mix of dissemination channels, including
stakeholder meetings, workshops, conferences, trade fairs, social media, newsletters, press releases, videos,
and mainstream media. In particular, digital communication and media outreach significantly expanded the
reach of project messages, while smaller engagement formats with selected stakeholders, e.g. meetings
organised with local and national government representatives or industry/investment representatives
ensured policy-support geared towards systemic strengthening. Smaller in-person formats provided
opportunities for deeper discussions, knowledge exchange, and relationship building.

Main Learnings:

e Stakeholders engage most strongly when discussions are linked to practical implementation: Across
Use Cases, participants showed greater interest in concrete applications, implementation pathways,
business models, and operational challenges than in conceptual discussions alone.

o Multi-stakeholder formats create added value: Bringing together stakeholders from various sectors
promoted knowledge exchange, mutual understanding, and more holistic discussions of challenges
and opportunities. Many challenges discussed, such as renewable energy planning, biogas
deployment, advisory support, financing, and social acceptance, were perceived as requiring
coordinated action across stakeholder groups rather than isolated efforts.

e Stakeholders responded most positively when project results, data, and tools were linked to real-
world planning and decision-making needs: Combining presentations with demonstrations and site
visits proved particularly effective in making technical concepts tangible and relevant.

e Stakeholders value engagement that addresses their specific needs and realities: Discussions
consistently focused on practical barriers such as economic viability, regulatory complexity, technical
support needs, financing, and local conditions, highlighting the importance of tailoring engagement
activities to stakeholder concerns.

Recommendations
e Ensure engagement activities provide opportunities for interaction and networking: Stakeholders

benefit from dedicated time for discussion, exchange of experiences, and the development of future
collaborations.
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e Mobilise stakeholders early and maintain continuous engagement: Early outreach and sustained
communication help build participation and ownership while reducing the risk of low attendance.

e Develop contingency plans for engagement activities: Planning should consider alternative formats /
backup plans to ensure continuity in the face of unforeseen circumstances.

e Avoid stakeholder fatigue through careful coordination of activities: Engagement efforts should be
scheduled strategically and coordinated with other ongoing initiatives targeting the same stakeholder
groups.
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This deliverable has presented the final HarvRESt strategy for multi-actor engagement and awareness creation
in agro-communities, consolidating the stakeholder engagement methodology, implementation experiences,
and lessons learned across all project Use Cases. Building on the framework established in D3.1, the activities
carried out under WP3 have demonstrated the value of structured, context-specific engagement in supporting
the acceptance and uptake of renewable energy solutions within agricultural systems.

Overall, Use Case partners organised and participated in a total of 29 stakeholder engagement activities. 9
warm-up activities were organised across the Use Cases. The awareness-raising campaign included a total of
20 awareness activities organised and attended by Use Case partners, supplemented by an additional 18 online
communication and dissemination awareness efforts, such as newsletters, social media posts, videos. Through
direct in person and online engagement activities alone (including warm ups, demonstrations, attendance to
fairs), 803 stakeholders were reached across both the warm-up activities and awareness-raising campaign.
Meanwhile, broader online awareness actions reached a total of 139.442 people, meaning that the total
number of stakeholders reached was 140.245 (Table 11).

Warm-ups Awareness-raising activities

599 through direct in person and online activities

204 through online and in person activities 139.442 though online communication & dissemination

activities (e.g. newsletters, social media posts, tv
broadcast, videos etc)

Total stakeholders reached: 140.245

The implementation of two rounds of warm-up events confirmed the effectiveness of early and continuous
stakeholder engagement. While the first round primarily focused on stakeholder mobilisation and the
identification of opportunities and barriers, the second round demonstrated a clear progression towards
discussions on implementation pathways, business models, financing mechanisms, and practical deployment
challenges. This evolution reflects the successful maturation of stakeholder dialogue and increasing interest
in the practical application of HarvRESt solutions.

Subsequently, the awareness-raising campaigns further extended the project’s outreach through continuous
engagement and consistent messaging through a combination of various formats including conferences,
workshops, stakeholder meetings, trade fairs, social media, newsletters, press releases, videos, and
mainstream media coverage. Together, these activities significantly increased the visibility of the project and
contributed to raising awareness of the benefits and opportunities associated with renewable energy
integration in agriculture.

The experiences documented in this deliverable provide a strong evidence base for future projects seeking to
accelerate the transition towards more sustainable, resilient, and energy-efficient agricultural operations. The
lessons and recommendations generated through these activities offer practical guidance and replicable
examples for designing effective stakeholder engagement strategies that are responsive to local contexts while
supporting broader renewable energy and climate objectives.
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Impartant note:

This reporting template has been developed to gather the most important insights from the Warm-up
events across all Use Cases. It will help all pilets to capture the information in an organised and
standardised manner. The output from each Warm-up event is of key importance for ather HarVRESt
activities, such as the Awareness Raising Campaigns (T3.2), the Use Case Working Groups (T2.5), ete.
Therefore, the expected format is detailed rather than If you have any doubts
obout how to fill in ths Templote, please contoct the HarvRESt WR team.

After the end of each event, the organisers should fillin the event reporting template (also shared via
e-mail and uploaded in the SharePoint repository) and send it to WR. The template requires the
information enlisted below:

Workshop General Information

Title:
- Date

- Venue:

organiser(s)

Participants and stakeholder groups and subgroups represented**

Detailed remarks from the Warm-up event

N

This section of the report must reflect the pivotal importance of the warm-up event and provide rich
and detailed on the s If your Use Case includes an interactive
session (see section 3 of the Warm-up Guidelines), particular attention should be paid to stakeholders'
insights and feedback. In that sense, please do not use bullet points but describe in elaborated
paragraphs as needed.

- Event's goals, objectives, and relevance to HarvRESt

{Reporting text}

- Organisation of the event®

{Reporting text}

1limied o groupsend sbgrouss quired fo o of this ask.

2 Phasze briely dezeribe the sresarstary sctions that you followe for organing the worlsho. Plesse alio provide her s fist of the
t Inciude your orms and

o

Provide zlso 25 attachment

*  Minutes

All Presentations (if applicable]

The agenda of the event

Any other relevant material

D3.5 HarvRESt Strategy for Multi-Actor Engagement and Awareness Creation in Agro-Communities (Final Version)

° HarvRES?

- Outcomes of the event

Please present here the main outcomes of the event, if there were any new ideas generated, if
there were any outcomes relevant to the stakeholder engagement process

{Reporting text}

- Evaluation of the event

Please indicate here the key takeaways from this event/activity. You can find here some questions
that can help you to prepare this section

~Were there any specific success factors?

~What challenges did you face with this event/activity?

-When re-dep! his event/activity would you do it 1f s0, how?
- Did participants give you any feedback?

{Reporting text}

- Otherremarks

{Reporting text}

3. Workshop documentation and outreach/dissemination efforts
- Dissemination efforts

If applicable, briefly describe the dissemination and communications activities carried out before,
during and after the event and the HarvRESt material distributed, if any [e.g. brochures/ posters
displayed).

[Reporting text]

-Pictures and material produced during the warm-up event

Include here or attach to this report pictures of the warm-up materials (white-board
annotations, fipcharts, sticky notes, written notes, etc.). Please, alse add a label indicating what
material is included.

Include here copies of the materials used to promote the event ((e.g. links to press releases,
videos, posts, leaflets, etc.)

Include here pictures of the event. Please, only include pictures from participants who provided
explicit consent to have their images taken during the warm-up events.

° HarvRES?

25/6/2026

HarvREST

Greener Farming with RES

Page 44



HarvREST

Greener Farming with RES

@ HarvRESt

'WP3 activities tracker

This tracker aims to help WR (as WP3 leader) and CIRCE, as well the use cases teams themselves, keep track of the T3.1, T3.4 activities being planned.

The following guidelines documents aim to support the |mplementatlon process of the WP3 engagement acti
T3.1 Guidelines (second round of warm up
events):

T3.4 Guidelines (training workshop):

Each Use Case has their own worksheet to reportall T3.1 and T3.4 planned activities.

T3.2 planned and executed acti

es (awareness raising activities) are to be reported in this separate excel tracker found here: T3.2 ARC Tracking template.xlsx

After each activity is implemented, Use Case teams are kindly asked to fill in the corresponding post-implem. reporting template with the insights and results generated.

https://fundacioncirce.sharepoint.com/-w:/r/sites/PR UE HE 2023 HarvRESt/Documentos%20compartidos/General/G.%20WP3/T3.1/Warm-up%320events/Warm-

L up%20events%20%E2%80%93%20Reporting%20Template docx?d=w99d2429935434935bebd88c3febeS61alesf=1&web=18e=-vApfay

T3.2 (extended

reporting template  https://fundacioncirce sharepoint.com/:w:/r/sites/PR UE HE 2023 HarvRESt/ layouts/15/Doc.aspx?sourcedoc=9%7B87108FO16-AEOF-46C6-B0D2-
for events/info OFEDED5836BD%7D&file=T3.2 ARC Reporting%2lOtemplate extended.docxaction=default&mobileredirect=true

days etc..):

T3.4:

47622124d9881432ebc3cec8Bbe&esf=1&webz1&ezU31lys

Activities Timeline KPIs
Warm-up events — 2nd round (T3.1)  M18 - M27 (March 2026) KPI: 2 warm-up events per use case (1st round completed)
Training workshop (T3.4) M20 - M27 KPI: 5 Training modules and 5 training sessions for farmers
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HarvRESt - first warm-up event
Ecomondo 6" November 2024

12:00
13:30

Piogenta  HanRES1 -
Comnet sfrattare il
potenzanle  delle entfm

rinnavabill

un'agricoltura mm‘lnle

Daniels Ressi - V Chaisman
Copa-Cogeca WP Resexch
Leonardo Brachetti - Project
Manager Confagricolmusa
Ginlia Cividami - Project
Manager Teceoalmensi
Simene Paolacei - Project
Manager EnGreen

Confagricoltura

11 pramo Stakebiolder Wasm-up Event del Progetto Horizon HarvRESt sard un'importante
occasione per esplorare pratiche imovative nell ambito dell'agncoltura sostemibile. In
Muelmmmﬁdcmﬂodddahm lm;Lunmmm:hmhm::m
tecnologiche avanzate per Fottimi dhi 1 all'y dei s1stern agro-
voltasci, imtegrazions dcﬂecnﬂptrmm‘nbdl nelle pratiche agricole ¢ la potenziale

certificazione di crediti di carbonio come rsultato di tals aziond. Verra presentato bo “Use
Case™ del progetto, ks Fattoria Solidale del Circeo, una cooperativa sociale che coninga
l'agricolmra sostenibile con un forte ingpatto sociale, offrendo lavoro a persone disabili e
svantaggiate. La fatoria, grazse u wu0d impianti agro-forovoltaici, contribuird alla

« alla valid di per la decar del settare agncolo

L'evento serve am@mhmlhbmmm:cm gl stakeholder locali « a delmeare le
lmee guida per un'agricaltura sempre pit resiliente e rispettosa dellambiente.

12:00

13:30

Stand Daniele Ressi - V. Chaizman
Copa-Cogeca WP Research
Leonardo Brachetti = Project
Manager Coafagneolnira
Giulia Crvidani - Project
Manager Tecaoalmmenti
Sumene Paolacel - Project

Manager Enlireen

Project  HamRESt Confagricoltura
HARaesung  the  Vast
potential of RES for
susTainakls

farming

Abstr
aet

msmsm%mws.mdmnmmmwmmqmmun
ity 1o explore i 1oes in the field of imahl
agriculnzre. Inplﬂ:wl.u ﬂm::wpm Wlhuﬂncmm of the discossion: the
1l wmmlﬂs wathin &gra-
and the

voltase systems, u:: ble energy mio
pmualmﬂcmmalcnw:mﬁhnamhe{‘sudam The project’s Tse
Case,' the Solidarity Farm of Circeo, will be presemed. This social cooperative combines
sustamnable agnculture with a strong socsal mpact, providing emplovment to disabled and
disadvantaged individuals. Thanks 1o its agro-photenvoltaic systems, the farm will
contribute o the creation and valudation of solutions for the decarbomization of the
agriculnral sector. The event aims 1o enhance collaboration with local stakeholders and
outline gusdelines for mereasi resilient and envirenmentally friend icultare.
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Agenda
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095 h - 10.45h

ot Pactgues
Setas Farté (Noguera Renovaties)
+ Pagtos on of Cond Sur 8 inatablar una plents de biogds
mrmwﬂuna-atnuhm!wwm
del digestat en o de nutrients.

90:45 h - 1:15h

Ana Robles | inabola De Boma Mutoz (Novatert | GO DIGEVA)
Impuisant T Adopce de Feribezants Abermats. Casos o (xe a Catakanys dentficats &
Uavés del Proecte NOVAFERT.

da dgeataty sotmescs Al prochs & evaporscid o but (GO DIGEVA)
THIS h - N30

+ N00Qracis Ge Martes Se Biogle amb ks Cestid Scumeniie del DIgatat: Cas I Estudi en of
Proycss MARVEST
* Us del digestat com a Sectertizant en caresl - com aphcar, beneficn | Inconvenents.

TL30h - 12000
Pausa - Cato

Rercvables.
« Tradhet an autobis (1S mind.

traceament | valortzac dels purna.
1335 h- 1330 h

» Traslat an sutcbsia (%S mn).
+ Paflaxis final | espw per 3 poagunten

Ovganstamn Coblaboren,
ABeta  sorigud WProgera @ revmew
oo R o =. -_'-—_—

HarvREST

Greener Farming with RES

Program for Online "Warm Up" Event for the
Danish Use Case in the HarvRESt Project

Program
Time Activity

10:00 - 10:10 ‘Welcome and Introduction (FBCD)
Pumpose of the day and the day's agenda

10:10 - 10:35 Intraduction 1a HarvRES! [FECD)
Overvew prasentation of the HarvRESt project and
its objoctives

10:25-10:40 Intraduiction t& HarvAES! Danish Use Case
Review of the Danish use case, objectives, and its
connectian ta other HardRESt activities

10:40 - 11:00 System status and huture vision (GRItEIY
Presentation of the current status and future visions
for the system

11:00- 11:25 Discussion and Questions (Coantarry/ FECD)
Open discusson. Parbeipant ingut for develapment

11:35-11:30 Conclusion and rext staps (FBCD)

Merwegian Warm-up Event (HarvRESt Praject]
Agendn

09:00 - 08:15 | Welcome and registration
Welcome by the host farmer (Raysiand Gaard)
Round-table intraduction of pamcipants

09:15 - 09:35 | Why renewable energy integration in agrieutture?
Presentation by Nordic Edge [Agritech Gluster)
Owgrviow of trends in agriculture, automation, and energy domand

0935 - 09:55 | Local renewable energy from an energy supplier perspective
Prasantation by Flardkraty
Importance of decentralised and renewable energy ganeration

09:85 - 10:15 | afr 2y 5y and grid
Presentation by Dalane Energy
Ongoing and bisiness for anergy suppliars

10:18 = 10:38 | HarvRESt project overview and socio-economio context

Preaantation by NORCE

Ky rasuits on S0Ci0-economic 1BCiors, regulatory frameworks, and stakehelder parspectives
relevant to RES inagnculture

10:38 = 11:00 | Plenary discussion and Q&A

Open discussion with participants

11:00 - 12:00 | Lunch and natworking

Inforral eXchange aMmong paricipants (lunch prepared at the farmhouse kitchen)

12000 - 12:30 | INMErated renewabis energy systems at Reysiand Gaard
Presentation by the host farmer (GGE)
Mothmtipns, chalienges, and benefits of en-farm RES integration

12:30 - 13:30 | Guided tour of existing and planned installations
Dn-site visit of renawabla energy systems ol Reysiand Gaard

111& 14:30 | on future
on f it sites, and ir nt

ion and pilot ir

14:30 - 15:00 | Wrap-up and next steps
Summary of kay massages
Outlook on future HarRESt engagement activities in Norway
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HarvRESt-projektet fokuserer pa en udvidet af energikilder i

. Potentialer og
for en aget d og effekter pa CO2-udledning er centrale emner.
z Som en del af projektet skal der udvikles et beslutningsstotte-vasrktoj med fokus pa biogas. Dette skal lette adgangen til
Jornada Téenica Proyecto Eurg HarvRESt prol o i pa biog gang

nedvendige data og analyser, bista akterer i beslutningsfasen for konkrete projekter og vasre motoren bag mere overordnede
kortlzsgninger og scenarie-betragtninger. Vasrktajet under udvikiing vil blive prassenteret pa dagen.

Potencial de las energias renovables en agricultura
Herudover byder dagen pa en rakke spandende prasentationer om energi- og klimaplanlzgning i landbruget set bade fra

18, i og radgi stasted. Hvad angér bioforgasning ses der vaerdien af afgasset biomasse, potentialer ved
produktion af biokul, og der dykkes ned i mulige indvirkninger fra udmentningen af "Gren Trepart” hhv. den nye kvaelstofregulering

Martes B de Abril 2025, \Vifias del Vero, Barbastro [Huesca)

Dagen sluttes af med et besag pa Grasten Landbrugsskoles biogasanl=g og anl=gget til CO2-fangst.

050 Caé - recapcidn
Ponenciss tEonicas Program
Demncstracion tractor sHtics v sténomo v smentos dv reguiacén 10.00 Velkomst ved Kirsten B. Nielsen, Grasten Landbrugsskole
1B &0 una bodega lehge: 10.20 Prassentation af HarvRESt projektet, Holger Nehmdahl, Gonterra
oo 1030 Prassentation af varktoj udviklet | HarvRESt projektet, Holger Nehmdahl
11.05 Veerdien af afgasset biomasse, Lars Villadsgaard Toft, SEGES
11.35 Frokost
12.30 Enerigplanizzgning for landbrugsbedrifter, Karl Jorgen Nielsen, Planenergi
12.50 Kommunens planlzegning af vedvarende energi, mark Booker Nielsen, Ringkabing Skjern
Kommune
13.10 Vaerdien af fosfor i biokul fra afgasset biomasse, Nicolaj Ludvigsen, CIP
1330 i vedvarende energi for 1, Kurt Skaarup Mortensen, Spiras
1350 Gron Trepart/N-regulering. Hvad betyder det for landmanden som leverander/aftager

(biogas/afgasst biomasse), Niels Gylsen Buch, Vestiysk

14.10 Kaffe
14.40 Biogasanlagget pa Grasten Landbrugsskole inkl. CO2 fangst, Frank Wennerberg,
Green Farm
[ 73] 15.00 Gatur til biogasanizgget
. 15.10 Besigtigelse af Grasten Landbrugsskeles biogasanizeg og anleeg til CO2 fangst.
— Green Farm
15.30 Tak for i dag
DQSEHVOU‘mE’\t del biogasa @ HarvRESTt Programme - Second Warm-up Event (Norwegian Use Case)
Catalunya: produccié en granja
d'energia renovable i millora de la 1. What are we prepared for?

sostenibilitat ambiental mitjangant el Tone Vaule, Mayor of Bjerkreim Municipality
tractament i Us del digestat @rjan Daltveit, Municipal Director, Bjerkreim Municipality

2. Can businesses and farmers secure themselves against shortages of
INTRODUCCIO: Fecha: 3 Merg 2026 - 3
Lugar: Instalaciones. electricity and supplies?
‘Aquest taler e presenta com un punt de trobadla lau per explorar les de SORIGUE
‘oportunitats que oferetx Ia produccié de biofertilitzants 3 partir de residus Horario: 10:003 15:00 Ingunn Walderhaug leads the panel discussion
ramaders mitjangant plantes de blogas en granja. Durant a jornada es presentard | Inseripcion gratuita: Formulari —
¢l projecte HarvRESt, amb especial atencid als aspectes técnics, econdmics i PLACES LIMITADES 30 PERSONES

= |dar Senstabe, CEO, Enida

ambientals de la installacid de plantes de biogas  Catalunya. Els participants
també tindran I'oportunitat de participar en tallers de enfortiment de capacitats

orientat a aprofundir en aquest tipus d'instal lacions. Organizan: = PerHarald Vabe, CEQ, Felleskjopet Rogaland Agder
Beta sorigué ) i

Vs eseremt \Q:- - StigFarsvoll, Logistics Manager, NOrEngros

O IO PO T RESTHE UEPARTIIANTS 3. Practical preparedness for water and food

10:15- 10:30 INTRODUCCIO AL TALLER

Kjell lvar Ueland, farmer, entrepreneur and project manager

DEL DIGESTAT

4. Thetechnological barn - what if electricity, water and internet are gone?

dei digestat coma
11:15 - 11:45 PAUSA CAFE®
11:45 - 14:00 TALLERS DE ENFORTIMENT DE CAPACITATS.

apicacsd en camp, bene

Kjetil Slettebe, farmer and sales representative at Fjgssystemer

5. Farmland - our most important preparedness resource

Gerd S Engelsgjerd, Head of Agriculture, Bjerkreim Municipality

14:00- 15:00 DINAR"
15:00 TANCAMENT | COMIAT DE LA JORNADA

P ——

Organisers: Bjerkreim Business Association — Bjerkreim Smallholders’ and Farmers’
Association - Bjerkreim Farmers’ Union — Bjerkreim Municipality

Venue: Bj im Ce ity Centre,

55, 4389 Vikesd
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HarvREST
Farmine th
Friday 06/03/2026

Warm-up activity (second round)
1. Presentation of the HarvRESt Project and partners: Engreen, Tecnoalimenti and Canfagricoltura.
Capacity building workshop

Environmental impact

Role of policies in the adoption of RES technolegies

Technical aspects of integration of RES in agricultural sector

HarvRESt and the financial context of RES in agricultural sector

Capacity building workshop on RES applied to agricultural sector.

Mentimeter real time questions to participants. linkedin.com/harvRESt i https://twitter.com/HarvRESt_e

Funded by
the European Union
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o HarvRESt 0 HarvRESt

Networking Events: They bring together farmers, technology providers, policymakers, researchers, and «  Every 6 months, select a pool of potential interesting national events (e.g., fairs, exhibitions, conferences)

where you can present success stories and the HarvRESt project and results.

financiers to share knowledge, discuss challenges, and form partnerships around RES adoption.

115  Timing and design ®  Use as many formats as possible to tell a story: interviews, success stories

The Use Case teams are requested to plan their ARC and present an action plan that includes a variety of s Hymind aninteistieston to el dondtmiss theihance o/do - Watea gostadd e pictive b the
artivities to facilitate the monitoring process. This plan should be proactively shared with White Research and main subject or an image which reminder your topic and post it
the C&D Manager (FBCD) for coordinatian purposes, ensuring alignment with project objectives and provisions UCs are strongly encouraged to incorporate data-based insights from WP4 findings on the impact of using RES
and addressing any potential need for a visual presentation in a timely manner. A tailored document (Annex technologies in agricultural production into their ARC.

2.4) will be circulated to the Use Case teams, requiring them to complete the ARC Action Plan with their

awareness-raising activities by M18 (June 2025). An indicative example of a Gannt diagram with some main

AR activities and a timeline is provided below (the activities are examples, but you can build up them if you 117 Example successful cases of ARCs

have the chance). Across Europe, numerous projects have proven successful in shift
Dec 25 & awareness, and accelerating adoption. This chapter explores several such cases, detailing the key activities and
outcomes, and offering valuable insights for replicating these successes in other regions.

g public attitudes, increasing RES

[0 Terms 2 AT csign ARG kiming,

e, o130 e e WA vt > z
;':,,. BECoop project - Unlocking the community bioenergy potential®
[T pr———
ishored o s LC Focus: The BECoop awareness-raising campaigns, carried out across Spain, Greece, Poland, and Italy, were
PP tailored to promote local Bioenergy Communities as viable solutions for thermal decarbonisation and energy
Viods — independence, supporting the project’s main objective. The campaigns focused on the benefits of bioenergy,
2 such as reducing energy costs, enhancing agricultural production, and achieving local energy autonomy.
By .
Key Activities:
rwies
D ion events: The pilot cases organised practical demonstrations and hands-on activities to shov
Pressreie e "
s the practical advantages of bioenergy and energy communities.
[eprrarg iy
.ims T .
. . . . g b &
Figure 1 ARC activities plan - indicative timeline — b Prw 2

The UC teams are also asked to fill in the dacument (2.4) with some information about the rationale for
selecting these activities, and the reasons they think it will be effective and successful. UCs can refer ta the
key messages and goals of each campaign, and how the activities selected will help them achieve them.

116  Suggestions for actions to help ARCs attract audiences and effectively deliver messages
«  Tailoring communication styles to different audience segments

«  Utilising social proof and testimonials fram early adopters

= Organising interactive, experience-based events such as farm visits.

*  Leveraging influencers or local champions within the agricultural sector, Figee? RECdop/projent decnonsitation sctvilies

Educational fiyers, brochures, posters: During online and offline activities, the pilot teams made effective use

» Produce posts and other educational material (eg., flyers or posters if you have the resources), X B
of various visual aids, including roll-ups, PowerPoint presentations, informational leaflets, and poster. The D&C

infographics based on your stries.
erap ¥ manager supported the team in the design of communication materials, when needed, This collaborative

*  Publish regularly social posts about HarvRESt in your national language on your social networks. effort ensured that the communication materials were aligned with the project identity and there was a

consistency among the pilots.
+  Tryto engage other different media such as radio and journals. i gthep

*  Ifyou have the opportunity, organise webinars and meetings in erder toinvolve policymakers, companies,

associations etc.,

HarvA
o HarvRESt larvRES

121 ftaly

Objectives

The Italian case study serves as a benchmark for i i itaic solutions into farming
practices. The primary objective is to disseminate the project’s vision and goals while actively engaging
farmers, energy companies, local municipalities, schools, and communities. Through targeted outreach and
knowledge-sharing initiatives, the project seeks to raise awareness, foster callaboration, and inspire action
toward the broader adaption of renewable energy in agriculture

By showcasing real-world applications of agrovoltaic technology, this initiative aims to demonstrate its
environmental, economic, and technical benefits, encouraging stakeholders to explore scalable and replicable
solutions. In addition to disseminating results, the project will actively gather stakeholder feedback, ensuring
that insights from the field contribute to refining strategies and addressing potential challenges. Furthermore,

by facilitating collaborative discussions and partnerships, the initiative aims to drive the co-creation of policies

and best practices, paving the way for the widespread adoption of agrovoltaic systems in Italy and beyond

The expressa route to green energy ‘

©ecoce

Barriers and chollenges

One of the key challenges in promoting RES in agriculture is the lack of recognition for reduced carbon
footprint agricultural production as an added value within the agri-food value chain. Despite the
environmental and economic benefits of integrating RES, farmers often struggle to gain market incentives or
competitive advantages for adopting sustainable practices.

Proposed actions to overcome barriers

Figure 5 BECoop awareness raising through info days, presentations and articles

To address this, the Italian UC aims to demonstrate the tangible benefits of RES adoption in agriculture by

ALFA project - Promoting the adoption of biogas systems within the livestock farming sector* showcasing the Fattoria Solidale del Circen use case as a successful model. Through real-world examples, the

Focus: The ALFA project, funded by the EU's Horizon Europe program, is dedicated to promoting the adoption project will highlight how RES integration can lead to cost savings, increased energy independence, and
of biogas systems within the livestock farming sector. A significant companent of ALFA's strategy involves improved environmental performance, ultimately making the case for greater recognition and incentivisation
conducting ARCs to enhance societal acceptance of biogas solutions. of low-carbon agricultural production.

Key Activities:

Educational Outreach: ALFA organises capacity-building activities to inform stakeholders about the benefits Key messages and target audiences

and implementation of biogas technologies. These initiatives aim to address misconceptions and provide The Italian UC aims to optimise agricultural productivity while reducing environmental impact through three
dccurate jscience:hased infofmation regarding biogas systems, key focus areas: advancing agrovaltaic systems, transitioning from combustion to electrification, and

Public Surveys: To collect input on public perceptions and identify areas needing attention, ALFA conducts enhancing agricultural education

surveys as part of its awareness campaigns. For instance,

e "Together for Biogas" campaign includes surveys' Acritical objective of the project is to study agronomic practices for agrovoltaic systems, analysing factors such
to collect insights on public knowledge and attitudes toward biogas as microclimate, water evaporation rates, and light distribution under photovoltaic panels. By identifying and
developing specialized machinery and crop varieties suited to these conditions, the project seeks to optimise
yields for crops such as saffron and ornamental plants, as well as integrated livestock systems like laying hens.

Another key focus is the transition from combustion-based to electric energy sources, assessing the feasibility
issions but also

of replacing fossil fuel-powered systems with electricity. This shift not only reduces COz el

S httos://alfa-res. eu/awareness-campaign-biogas/
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Greener Farming with RES

The HarvRESt project aims to enhance the sustainable production of renewable energy at farm-level. This approach not
only makes farms climate-neutral but also optimizes production, reduces their impact on natural resources and
biodiversity, and provides energy services to communities, thereby diversifying economic income. However, deciding
how best to integrate renewable energy sources (RES) on a farm is not without its challenges. The decision is a complex
one, with many factors to consider. Due to this, HarvRESt seeks to identify, understand, and overcome the existing
barriers hindering the widespread adoption of this innovative approach. Current initiatives often overlook the complex
interactions and factors within the farming and RES context, resulting in ineffective support for decision-making based
on accurate projections, estimations, and forecasts. HarvRESt will therefore consolidate and enhance existing knowledge,
creating an Agricultural Virtual Power Plant capable of running diverse scenarios and farm configurations. This tool will
determine the best operational procedures for a given RES solution, providing valuable data to a decision support system.
This system will weigh trade-offs and key indicators, offering tailor-made recommendations to farmers and policymakers.
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www.harvrest.eu

https://linkedin.com/harvRESt

https://twitter.com/HarvRESt eu
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