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VERSION DATE CHANGES RESPONSIBLE PARTNER
0.1 02/06/2025 Draft version for partner review FBCD

0.2 14/06/2025 Partner comments and figures/pictures included All partners

0.3 18/06/2025 Adjustments and tables added FBCD

1.0 20/06/2025 Final version for submission CIRCE

The project is funded by the European Union. Views and opinions expressed are however those of the
author(s) only and do not necessarily reflect those of the European Union. Neither the European Union
nor the granting authority can be held responsible for them.
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@ HarvRESt

The HarvRESt project—Harnessing the Vast Potential of Renewable Energy Sources (RES) for Sustainable
Farming—aims to accelerate the adoption of sustainable, decentralized renewable energy technologies across
European agriculture. Through an integrated approach combining research, innovation, and stakeholder
engagement, HarvRESt addresses key barriers to RES deployment in farming systems, promoting climate
neutrality, resource efficiency, and economic diversification for rural communities.

This deliverable, D8.2, presents a mid-term overview of the project’s Communication and Dissemination (C&D)
activities under Work Package 8 (WP8). It evaluates the progress made in promoting HarvRESt's objectives,
engaging key audiences, and supporting knowledge transfer through targeted communication strategies.

Key achievements to date include:

e The launch and steady growth of the HarvRESt website and social media channels, with over 7,000
website events recorded and more than 429 LinkedIn followers.

e Publication and distribution of biannual newsletters, surpassing the initial KPI target with 216 unique
subscribers.

e Adiversified communication strategy combining digital outreach, traditional media engagement, and
localized stakeholder events.

e Successful hosting of six workshops across use case regions (Italy, Spain, Denmark, and Norway) to
foster early stakeholder engagement and co-creation.

e Strategic cross-project collaborations initiated with key Horizon Europe initiatives, aiming to amplify
HarvRESt’s impact and foster knowledge exchange.

Despite some initial challenges, such as slower than anticipated newsletter subscriber growth and visibility
limitations on social media, mitigation measures—like expanding newsletter dissemination to LinkedIn and
refining social media strategies—have proven effective.

Looking forward, the C&D activities will intensify with a focus on deeper stakeholder involvement, enriched
content development, and enhanced monitoring mechanisms. These efforts will ensure the project remains
on track to maximize its impact and support the widespread adoption of renewable energy solutions in
agriculture.

This report sets the stage for the next phase of HarvRESt’s dissemination journey, emphasizing adaptability,
stakeholder collaboration, and alignment with broader European sustainability goals.
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@ HarvRESt

The HarvRESt project—Harnessing the Vast Potential of Renewable Energy Sources (RES) for Sustainable
Farming—aims to support the sustainable transformation of agricultural systems across Europe by integrating
renewable energy technologies. Launched in January 2024 and funded under the Horizon Europe programme,
HarvRESt brings together a diverse consortium of research centres, innovation organizations, and agricultural
stakeholders to co-develop and deploy sustainable, decentralized RES solutions tailored for the farming sector.

Communication and dissemination (C&D) activities are fundamental to the project's mission, ensuring that the
knowledge generated, tools developed, and insights gained reach the appropriate audiences. These include
policy makers, farmers, agribusinesses, researchers, and the wider public.

To operationalize this, HarvRESt has established a dedicated work package—WP8—focused on designing and
executing a comprehensive communication, dissemination, and exploitation strategy. This strategy is based
on a multi-layered outreach model, encompassing both traditional and digital channels, supported by targeted
stakeholder engagement and impact monitoring.

This first half of the project, the efforts have been focused on building foundational outreach infrastructures:
launching the website, initiating social media channels, setting up internal content production workflows, and
coordinating cross-partner activities. Warm-up events and local workshops in each use case region (Denmark,
Italy, Spain, Norway) have acted as catalysts for engaging local stakeholders and enhancing visibility.

This report outlines how these efforts have unfolded, evaluates their progress, and sets the scene for the next
phase of more intensive dissemination and engagement.
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@ HarvRESt

The Communication and Dissemination efforts in HarvRESt are not merely support functions—they are
strategic drivers that shape the project’s visibility, stakeholder integration, and long-term impact. These efforts
are crucial for ensuring that HarvRESt’s innovative work on RES integration in agriculture is widely understood,
adopted, and amplified across Europe.

As defined in WP8’s description and reflected in the C&D planning documents, the overarching objective is to
maximize the visibility, accessibility, and impact of HarvRESt solutions through:

e Aunified and recognizable brand and identity.

e A robust mix of communication channels tailored to different target groups.

e Continuous monitoring of C&D performance to adapt efforts based on real-time feedback and
engagement metrics.

Communication in HarvRESt focuses on raising awareness, promoting transparency, and building a
recognizable project identity. The specific objectives include:

e Increase Visibility: To introduce the project and its mission to broader audiences including farmers,
policy makers, industry leaders, and the general public.

e Shape Public Perception: Communicate the environmental, economic, and societal benefits of
integrating RES in agriculture.

e Reinforce the EU’s Role: Ensure all communications highlight the support of the European Union and
contribute to EU policy narratives on green transition and sustainable agriculture.

Dissemination focuses on sharing project outputs (data, results, tools, and methodologies) in a format that is
accessible and actionable by different stakeholder groups. Key objectives include:

e Deliver Knowledge to Key Actors: Ensure that farmers, agricultural advisers, and energy planners have
access to practical insights, tools, and guidelines developed during the project.

e Enable Uptake and Replication: Present HarvRESt's results in a way that facilitates replication by other
regions, farms, or institutions.

e Support Policy and Market Influence: Ensure that findings from pilot cases and research activities
inform EU and national level policy decisions on sustainable energy and farming practices.

C&D efforts are tightly integrated with exploitation planning and multi-actor engagement. This ensures that:

e Communication builds the trust and legitimacy needed for stakeholder participation.

e Dissemination is demand-driven and tuned to stakeholder priorities.

e The pathway from communication to adoption (awareness —> interest —> action) is clear and
achievable.
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@ HarvRESt

The C&D strategy of HarvRESt, defined under WP8 and led by FBCD, serves as the project's strategic backbone
for outreach and engagement. It is designed to be comprehensive, agile, and impact-driven, ensuring the
effective promotion and dissemination of project results throughout its 36-month timeline and beyond.

This strategy is detailed in Deliverable D8.1 “Communication and Dissemination Plan (Initial Version)”, which
was finalised in Month 4 (April 2024) and will be periodically updated at Month 24 and Month 36 to reflect
ongoing progress and insights gained during implementation.

The WPS8 strategy is built on the A.I.D.A. marketing communication framework, which ensures communication
activities move through four key stages:

e Awareness: Making stakeholders aware of HarvRESt and its goals.

e |Interest: Stimulating curiosity and deeper inquiry into the project’s activities.

e Desire: Creating alignment between stakeholder interests and HarvRESt outcomes.
e Action: Inspiring stakeholders to engage, participate, adopt, and disseminate results.

This model supports the tailoring of messages, formats, and channels to different audiences as they move
through various stages of engagement.

4.2.1  Audience Targeting
The plan segments the target audience into several groups:

e Primary stakeholders: Farmers, agricultural cooperatives, energy experts.
e Secondary stakeholders: Policy makers, academic researchers, students, NGOs.
e Wider public: Citizens interested in sustainability, food systems, and energy transition.

Each group is approached with tailored messaging and appropriate formats (e.g., factsheets for farmers, policy
briefs for decision-makers).

4.2.2  Multi-Channel Communication
The strategy emphasizes the use of diverse communication tools to maximize outreach:

e Digital platforms: Website, social media, newsletters.

e Printed materials: Leaflets, factsheets, roll-ups, and posters.

e Interactive events: Warm-up sessions, local workshops, conferences.

e Scientific dissemination: Peer-reviewed publications and presentations.

4.2.3  Visual Identity and Branding

A unified project identity was developed early on, including logos, templates, and a clear visual language. This
enhances recognition and credibility across all touchpoints and supports branding consistency across partner
communications.
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FBCD coordinates WP8 and oversees the implementation of the C&D roadmap, while all partners contribute

4.2.4  Coordination and Roles

to content creation, promotion, and localization. Roles and responsibilities are clearly outlined to ensure
efficient collaboration and accountability.

4.2.5 Timeline and Updates

e Initial Plan (M4): Established baseline goals, tools, and responsibilities.

e Mid-Term Update (M24): Adjusts the strategy based on performance data, feedback, and evolving
project needs.

e Final Update (M36): Consolidates achievements and defines post-project outreach efforts.

The WPS8 strategy includes a built-in monitoring mechanism through a C&D activity tracker (e.g., Podio) and
regular partner inputs at monthly meetings in the C&D working group. Key Performance Indicators (KPIs) help
evaluate the reach, engagement, and effectiveness of various actions, allowing real-time adjustments to
maintain alignment with project goals.
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@ HarvREST

The HarvRESt project employs a multi-channel communication model designed to maximize outreach, foster

engagement, and tailor messaging to diverse stakeholder groups. Each channel serves a distinct role in the

broader strategy, and their coordinated use ensures consistent, effective, and far-reaching dissemination.

The project website (www.harvrest.eu) serves as the primary digital hub for information, engagement, and
resource access. Launched in Month 3, the site is managed centrally and updated regularly with:

Project overview and objectives

Detailed use case profiles

Deliverables and publications (public versions)

News and event announcements

Media resources and links to social media channels

The “News & events” section on the website (Figure 1) is updated on a regular basis with the latest
developments from the project. So far, this section has been updated with 18 news items and 3 events.

@ HarvRESt

Latest news

13 May 2025

HarvRESt Showcased at
Vinitaly

Last month our project partner
Confagricoltura presented the HarvRESt

project at their stand during Vinitaly - one of
Europe’s leading events for the wine industry.

Read More

28 April 2025

Engaging with local
stakeholders through warm-up
events

About News & events

28 April 2025

The HarvRESt project continues
to progress steadily

The HarvRESE project has been running for
over @ year now and in connection with that
we asked the HarvREST project manager,
Diego Redondo Taberner, to give an update
on the progress made so far and whatis to
come.

Read More

TN

i e,
CLIMATE
HEC | O\D £

FaRIS center

23 April 2025

New partner joins HarvRESt:
Climate & Earth Center of HEC
Paris
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28 April 2025
Raising Awareness: HarvRESt
launches local campaigns
across Europe

As the transition to sustainable agriculture
gains momentum, the HarvREST project is
preparing to roll-out a series of locally tailored
awareness raising campaigns across its five

use cases regions.

Read More

22 April 2025

How renewable energy is
improving farming across
Europe
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@ HarvRESt

The website is also used to host newsletters and downloadable communication materials (leaflets, factsheets,

posters). It incorporates analytics tools to track visits, popular content, referral sources, and visitor

geographies, supporting data-informed content development.

The HarvRESt project website was launched in March 2024 and on 3 April 2025 Google Analytics was
connected to the website to monitor the activities taken place. From 3 April 2024 to 28 May 2025 there has

been a total of 7000 “events” on the website (Figure 2).

Active users w New users v Key events Event count « @ -
t 2,568.8% 1 2,562.5% - 16,612.5%
200
150
100
50
01 01 0
Apr Jul Oct Jan Apr
= Custom = = Preceding period
1 Apr 2024 - 28 May 2025 ~ View reports snapshot >
Traffic acquisition: Session source/medium @ - '+ Custom 1Apr 2024 - 28 May 2025 - [
Session source/medium ~ + ¥ Sessions Engaged  Engagement Average Events Event count
sessions rate  engagement per Allevents ~
timeper  session
session
Total 1,218 648 53.2% 39s 5.73 6,981
100% of total 100% of total Avg 0% Avg 0% Avg 0% 100% of total
1 (direct) / (none) 786 (64.53%) 401 (61.88%) 51.02% 38s 5.67 4,460 (63.89%)
2 google / organic 131 (10.76%) 88 (13.58%) 67.18% 41s 6.08 797 (11.42%)
3 linkedin.com / referral 127 (10.43%) 78 (12.04%) 61.42% 41s 6.94 881 (12.62%)
4 bing / organic 45 (3.69%) 19 (2.93%) 42.22% 40s 4.82 217 (3.11%)
5  betatechcenter.com / referral 35(2.87%) 17 (2.62%) 48.57% 31s 4.46 156 (2.23%)
p Statics.teams.can.office.net / 17 (1.4%) 7(1.08%) 41.18% 195 465 79 (1.13%)
referral
7  foodbiocluster.dk / referral 12 (0.99%) 5(0.77%) 41.67% 28s 4.75 57 (0.82%)
8  norceresearch.no / referral 11 (0.9%) 5(0.77%) 45.45% 11s 3.91 43 (0.62%)
9  climate-kic.org / referral 10 (0.82%) 5(0.77%) 50% 39s 6.40 64 (0.92%)
10 ecosia.org / organic 10 (0.82%) 7 (1.08%) 70% 5s 3.90 39 (0.56%)
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@ HarvRESt

The traffic acquisition data for the HarvRESt website from April 1, 2024, to May 28, 2025 (Figure 3), shows that
the majority of sessions (64.5%) came from direct traffic, indicating users know the site. Organic search via
Google contributed 10.8% of sessions with a notably higher engagement rate of 67.18%. LinkedIn referrals
also performed well, accounting for 10.4% of traffic and showing high engagement rate.

Communication about the HarvRESt project is also taking place through the project partners’ websites. Many
of the partners have published a page with general information about the project. A few examples can be
checked here:

e CIRCE
e NORCE
o WR

o TCA

o Suites

¢ EnG

e UVic-UCC
o CONFAGRI
e FBCD

Additionally, the project partners are publishing news items on their websites. In Figure 4 a few examples are
shown including links.

From theory to practice:
Leading Europe’s carbon
farming transition

29 JAN 2026

Gren energiproduktion skal i hgjere
grad integreres i landbruget til gavn for

bade klima og landmaend

Food & Bio Cluster Danmark og ConTerra
deltager i et nyt EU-projekt der har til formal at
@ge brugen af vedvarende energiteknologier
sammen med baeredygtige landbrugsmetoder
for at hjaelpe sektoren med at reducere CO2-

News
udledningen.
Lees:mete. > Do you have to give up beef to save
£ 14-03-2024 the planet?

Vinitaly, cala il sipario sulla 56esima edizione che conferma la
centralita di Confagricoltura nel mondo del vino - Comunicati

Feb 19

Suite5 in Rome with HarvRESt
project QuantiFarm e Harvrest, progetti pilota per la promozione e ricerca di
nuove tecnologie in agricoltura; Waste4Soil, per orientare e formare le

aziende a...

Apr 17,2024
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@ HarvREST

Social media is a cornerstone of HarvRESt’s outreach, enabling real-time updates, interaction with diverse
audiences, and amplification of key messages. The project is active on:

e X (formerly Twitter): For dynamic updates, tagging stakeholders, event announcements, and cross-
project engagement.

e LinkedIn: Focused on professional networking, targeting researchers, policy makers, and industry
contacts.

As of now, HarvRESt has published 159 posts across platforms, engaging audiences with:

e Milestone announcements

e Partner and pilot site highlights
e Event promotions and recaps

e Deliverable releases

e Photos and multimedia from the field

To maintain momentum, the project follows a content calendar and leverages partner contributions, ensuring
regular, high-quality posts aligned with the A.l.D.A. strategy.

Linkedin

A HarvRESt LinkedIn account was created in January 2024 in connection with the kick-off of the project (Figure
5).

HarvRESTt

Greener Farming with RES

a?
-~

HarvRESt project

Horizon Europe project working towards harnessing the vast potential of RES for sustainable farming
Research Services - Zaragoza - 429 followers - 11-50 employees

As of 31 May 2025, the HarvRESt LinkedIn account has 429 followers. As it can be seen in Table 1, the account
is gaining a steady number of new followers each month. Since April 2024, posts have been published on the
HarvRESt account on a regular basis. As of 31 May 2025, the total number of posts published adds up to 99
posts, which have generated a total of 44,237 impressions (Figure 6), 1537 likes, 3013 clicks and 69 reposts.
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0 HarvRESt

Month Followers
JAN 2024 44 1
FEB 2024 48 0
MAR 2024 16 2
APR 2024 30 10
MAY 2024 64 8
JUN 2024 29 8
JUL 2024 17 6
AUG 2024 27 7
SEP 2024 13 7
OCT 2024 12 7
NOV 2024 27 9
DEC 2024 15 8
JAN 2025 13 10
FEB 2025 19 3
MAR 2025 16 4
APR 2025 24 4
MAY 2025 15 5
IN TOTAL 429 99
Metrics

Impressions ¥
6k

4k

/\
A Vo s
~

Jun 1 Aug 1 Oct 1 Dec 1 Feb 1 Apr1

— Organic 33,286

In Figure 7 an overview of which industry the followers of the HarvRESt LinkedIn profile are from. The figure
shows that we are reaching relevant stakeholders as the project targets the agricultural community (including
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farmers, advisors, and agro-entrepreneurs), RES providers and energy experts, as well as policymakers, public
authorities, and investors at regional and European levels.

Industry ~

Research Services - 112 (26.1%)

Environmental Services - 22 (5.1%)

Market Research - 21 (4.9%)

Food and Beverage Manufacturing - 20 (4.7%)

Higher Education - 18 (4.2%)

International Affairs - 18 (4.2%)

Farming - 15 (3.5%)

Non-profit Organizations - 13 (3%)

Business Consulting and Services - 13 (3%)

Government Administration - 12 (2.8%)

On social media the strategy is to vary the type of content that is being published such as text + images,
documents, polls and videos.

Concerning videos, we have reached almost 8,500 video impressions across LinkedIn and X, where the vast
majority of impressions have been generated on LinkedIn. Videos that have been developed include among
others a HarvRESt introduction video, partner presentation videos and short “fact videos”. Figure 8 shows the
top 3 posts on HarvRESt’s LinkedIn account in terms of number of impressions.
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o H rvRESt project

§)Get to know the partners behind the HarvRESt projectg}

Today we would like to introduce you to project partner Sorigué.

Sorigué, which was founded in 1954, has its origins in manufacturing aggregates and
asphalt treatment. Throughout the years the company has undergone a steady,
continuous growth, along with an increase in tumover, staff and means of
production, having as a result the opportunity to diversify in other areas. In these 70
years, the group has evolved to respond to market demands, maintaining excellent
relationships with its customers and suppliers, allowing the company to reinvest in
technical and human resources. Sorigué has kept a leading role developing new
products and working methods, in constant evolution in order to create value in
each part of the process and, innovating pursuing excellence. Sorigué has developed
a comprehensive business model with offices located in all major Spanish cities,
operating throughout Spain and completing important projects, related to water
cycle, waste management, construction, material manufacturing, energy, agriculture
and circular economy.

Learn more in the video below, where Beatriz Corzo Garcia, Project Manager at
Sorigué gives you a brief introduction to their organisation and their role in the

project §

=0 For more information about the partners behind HarvRESt go
to https://Inkd.in/dyptP7Er

€07

4 comments - 2 reposts

#1 post generated 2551 impressions (link to post)

HarvRESt project
429 followers
1imo @

HarvREST

Greense Farming with RES

Ha rvRESt project
29 followers
1yr « Edited « @
The HarvRESt project is off to a good start g7

Today and tomorrow the partners behind the EU-funded HarvRESt project will meet
to plan the work that is going to be conducted over the next three years.

¢ The main objective of HarvRESt is to improve the existing knowledge on
alternatives for farms decarbonisation, maximising synergies between #RES
installations and # ble #agricultural practices, This will result in a decision
support system able to provide ad-hoc recommendations to both farmers and policy
makers that will enable the consecution of improved production rates on renewable
energy, food & feed within agro communities.

\

2 comments - 8 reposts

cee 77

#2 Post generated 2096 impressions (link to post)

) Get to know the partners behind the HarvRESt project§y

Teday we would like to introduce you to project partner EnGreen.

EnfGreen, established in 2019, is an engineering firm made up of a skilled team of
technical experts specializing in energy engineering. With a focus on sustainable
development and research, their international experience drives innovative solutions

in the field,

Learn more in the video below, where Simone Paclacci, Project Engineer at EnGreen
gives you a brief introduction to their organisation and their role in the project G

cees:

1 comment « 7 reposts

#3 Post generated 1784 impressions (link to post)
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https://www.linkedin.com/feed/update/urn:li:activity:7216679761287254016/
https://www.linkedin.com/feed/update/urn:li:activity:7158120656004386816/
https://www.linkedin.com/feed/update/urn:li:activity:7208436639625314304/
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Moreover, the efforts on LinkedIn are supported by communication through the partner organisations’ own
social media channels as well as personal accounts (Figure 9).

Climate KIC

off How can renewable energy improve farming across Europe?

To celebrate #EarthDay2025, we're sharing the story of Fattoria Solidale del Circeo,
one of the pilot farms in the HarvRESt project, where renewable energy meets a
broader vision of sustainability.

Located just outside Rome, the farm is led by Marco Berardo Di Stefano, who has
transformed the site from a traditional dairy operation into an innovative organic
and social farm. Marco and his team are integrating renewable energy systems into
both open fields and greenhouses, experimenting with semi-transparent solar panels
that still allow vegetables to grow.

[ “It's sustainable from an environmental perspective, but it also makes sense from
a financial point of view. Agriculture needs a lot of energy, and it's better if you can
produce it yourself."

The HarvRESt project. supported by 16 partners across 7 countries, is working to
understand what this integration looks like in practice, gathering data from five pilot
farms and developing tools that can help more farms make informed decisions
about renewable energy adoption.

[ Read the full interview with Marco: httpsy//Inkd.in/e_NnfBkX

B Learn more about the HarvRESt project: https:/ /www.harvrest.eu

@, Follow the HarvRESt project for more stories and updates.

#HarvRESt #RenewableEnergy

How renewa
energyis
improving
farming across
Europe

SWIPE RIGHT |, —
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NORCE Research

& You do not have to give up beef to save the planet @. This is what NORCE will
demonstrate through our work in the EU-funded HarvRESt project, where we aim to
significantly increase food security through decentralized energy production 4.

Four farms in Europe are involved, including Susanne and Kjell lvar Ueland's
Reysland Gaard in Bjerkreim, Rogaland. In this film, Kjell lvar explains what is going
on. You will also meet industnial partners with whom he has collaborated for years, in
his mission to make his farm renewable and cost-effective by preducing all the
energy he needs himself.

"We have Wagyu cattle, and in the spring, the free-range pigs will return,” says
Ueland, who also operates a 1,000-square-meter slaughterhouse to the delight of
many farmers in the village. 49 5 43

At Raysland Farm, cows and pigs can be transported short distances on trailers
behind their own farmer's tractor for slaughter. Today, the slaughterhouse produces
a total of 200 different products. These products are distributed to restaurants and
delicatessens all over Norway through the company Myyyt as. The slaughterhouse
has grown into a medium-sized business, greatly benefiting the farmers in the area.

In this EU Horizon project HarvRESt, NORCE assists in analyzing how to develop and
expand a smart energy system that supports the full decarbonization process of all
activities at the farm, including the slaughterhouse.

The Norwegian pilot will also establish synergies with Sorigué’s HarvRESt activities
and the Danish pilot Food & Bio Cluster Denmark to explore the deployment of this
technology and replicate the partner's solutions.

Statskog SF | Dalane Energi | Fjordkraft | Arild Stapnes Johnsen | Peter Breuhaus
| Ivar Asbjemn Lervag | Nordic Edge | Sine Delta | Powerpal | Stavanger kommune
| Rogaland fylkeskommune | LnettAS | Statsforvaltaren | Rogaland | Kristiane
Lindland | Dmytro lvanko|

Decentralized energy production at Reysland Gaard, Bjerkreim, Rogaland
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https://www.linkedin.com/posts/climate-kic_how-renewable-energy-is-improving-farming-activity-7320416156345929728-ZeKT?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAZFh0EBIXloth36eBxJ_P2zTIK6zxM4jU8
https://www.linkedin.com/posts/norce_decentralized-energy-production-at-r%C3%B8ysland-activity-7315282341277392896-YhWS?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAZFh0EBIXloth36eBxJ_P2zTIK6zxM4jU8

a Confagricoltura
32110 f
1mo . ®

# |l nostro Ufficio Progettazione ha portato al Vinitaly Official il lavoro di tre
progetti europei co-finanziati dall’'UE, volti a promucvere le nuove tecnologie in
#agricoltura, e in particolare in #viticoltura, ed il loro impiego per garantire una
maggiore sostenibilita e resilienza alle nostre imprese,

{ XX TRUSTYFOOD & dedicato alla #digitalizzazione e alla #blockchain nel settore
#agroalimentare, per analizzarne i risvolti positivi su tracciabilita e sicurezza delle
filiere.

OHarvRESt project & un'iniziativa che punta a integrare le energie rinnovabili in
agricoltura, ottimizzando la produzione e promucvendo pratiche a basso impatto
ambientale, con un focus sulla creazione di comunita energetiche agricole.

B AgriFoodSkills, progetto quadriennale (2025-2028) nato dalla collaborazione tra
noi e Universita degli Studi di Torino a chiusura della trilogia volta all'attuazione del
programma europeo sul Patto per le Competenze (Pact4Skills), coordinato dall'ltalia
con i progetti Fields, |-Restart e AgriFoodSkills. Il progetto consentira la creazione di
un deposito europeo dei moduli formativi a disposizione gratuitamente di tutti
coloro che saranno interessati a formarsi o ri-formarsi sui nuovi saperi.

Daniele Rossi

#confagricoltura #noisiamoconfagricoltura #europa #formazione #sostenibilita

Show translation

HuryFiES

Greensr g with RES

Q Diggn Redondo Taberner PhD . zng

ager en CIRCE Centro Tecnaolégico

@ Hace unos dias intervine como ponente junto a Roberto Lazaro en la
presentacion del HarvRESt project, proyecto coordinado por CIRCE - Centro
Tecnoldgico, en una jornada organizada por Gonzalez Byass y llena de inspiracién,
tecnologia y compromiso con la sostenibilidad en el sector vitivinicola . gg %

&7 Presentamos los avances del proyecto, cuyo objetivo es transformar las
explotaciones agroalimentarias mediante la integracién de las energias renovables a
través de herramientas digitales y soluciones innovadoras, siempre con la
sostenibilidad como eje central, Q%

#8 Ademas, en el evento se pudo ver en directe como funciona el tractor electrico
de Monarch Tractor y el robot electrico y auténomo de Naio Technologies. &

2\, Gracias a José Maria Ayuso Rodriguez por organizar esta jornada, presentar las
soluciones que se estan llevando a cabo en Bodegas Vifias Del Vero en el marco del
proyecto y por su compromiso con el impulso de la innovacién! Y también al resto
de ponentes: a Jose Ferrer Castillon por explicar como la innovacion es una de las
sefias de identidad de Vifias de Vero; a Victoria Gonzalez- Gordon por dejarnos
conocer mejor la historia de Gonzalez Byass y su relacion con la sostenibilidad,

3 Ricardo Fernandez Portabales por mostrar todos los proyectos innovadores que
tienen en marcha y a Miguel Tejerina Sanz por mostrar que es posible integrar la
fotovoltaica directamente en el vifiedo en VINEDOS DEL RIO TAJO SL g7

#HARVREST #Viticulturalnteligente #TransformacionDigital
#Agriculturasostenible #InnovacionRural #DigitalFarming #ProyectoEuropeo
#Ponente #CoordinaciénDeProyectos #EnergiasRenovables @ &+

Show translation
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https://www.linkedin.com/posts/confagricoltura_agricoltura-viticoltura-digitalizzazione-activity-7315405715609739265-3wNn?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAZFh0EBIXloth36eBxJ_P2zTIK6zxM4jU8
https://www.linkedin.com/posts/diego-redondo-taberner-phd-836228b6_harvrest-viticulturainteligente-transformaciaejndigital-activity-7320491640916209664-SdcF?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAZFh0EBIXloth36eBxJ_P2zTIK6zxM4jU8

@ HarvRESt

ConTerra
518 followers

- 2w
BIOFORGASNING - ENERGIPOTENTIALE.
| forbindelse med deltagelsen i et EU-finansieret projekt (HarvRESt project) skal et
WEB-baseret veerktaj kunne give svar pa spargsmal (scenarier) som relaterer sig til
en fortsat udvikling af biogasproduktionen. Vieerktej er under udvikling, men selve
"motoren” bliver testet og kortene nedenfor er et eksempel herpa.

Kort 1
Viser energipotentialet for fuld bioforgasning af husdyrgedning.

Kort 2

Viser: samlet energipotentiale ved fuld bioforgasning af husdyrgedning og halm.
Beregningsresultatet er gengivet pa alle bedriftens arealer! Halmforbrug til
foder/straelse er trukket fra. Derfor ses negative veerdier. Dvs. energien | importeret
halm til foder/strgelse > end energien i halm og gedning produceret pa bedriften.

Totaler for DK:
Energi i husdyrgeidning: 22 PJ
Energi i halm: 43 PJ

= brutto med afszet i valgte beregningsforudszetninger og inden diverse scenarier
som inddrager forudsaetninger for anvendeligheden hhv. tilgaengeligheden af
biomassen.

Hent kort 1 her: https://Inkd.in/dn2R39Pe
Hent kort 2 her: https://Inkd.in/dprszzib

Show translation

X (Twitter)

An X profile for the HarvRESt project was established in January 2024 (Figure 10). As of 31. May 2025 there are
only 33 followers and a total number of 60 posts have been published. The number of impressions generated
by the posts has been very low. Only 5 posts have over +100 impressions, 6 posts have had +50 impressions,
and the rest (49 posts) have had under 50 impressions (Table 2).

Given the limited engagement observed on HarvRESt’s X profile, it is proposed to phase out this platform from
the project’s communication strategy. Despite consistent posting efforts, the platform has not demonstrated
sufficient reach or interaction with the target audience. In contrast to the higher engagement levels achieved
on LinkedIn and other channels, X has proven to be less effective in supporting the project’s dissemination and
communication objectives. Redirecting resources from X to more impactful platforms will ensure a more
efficient use of communication efforts and maximize the visibility and outreach of HarvRESt’s results.
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https://twitter.com/HarvRESt_eu
https://www.linkedin.com/posts/conterra-aps_bioforgasning-energipotentiale-i-forbindelse-activity-7328762070307418112-iQMt?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAZFh0EBIXloth36eBxJ_P2zTIK6zxM4jU8

@ HarvRESt

-------------

HarvRESt

Breener Farming with RES

Edit profile

HarvRESt
@HarvRESt eu

#HorizonEU project working towards harnessing the vast potential of #RES for
sustainable #farming

® Zaragosa, Spain (2 harviest.eu Joined January 2024

106 Following 33 Followers

Month Followers Posts
JAN 2024 1 1
FEB 2024 4 0
MAR 2024 1 2
APR 2024 8 8
MAY 2024 4 9
JUN 2024 1 7
JUL 2024 2 5
AUG 2024 0 7
SEP 2024 4 5
OCT 2024 5 4
NOV 2024 -3 5
DEC 2024 -1 3
JAN 2025 3 3
FEB 2025 4 0
MAR 2025 6 1
APR 2025 0 0
MAY 2025 -6 0
IN TOTAL 33 60
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@ HarvRESt

The HarvRESt biannual newsletters are a strategic channel for periodic updates and stakeholder engagement.
They are distributed to a growing mailing list (currently 216 subscribers) and feature:

e Editorial insights from WP leaders

e Recaps of key events and workshops
e Use case spotlights

e Upcoming milestones

e Partner interviews

Newsletters reinforce cross-platform messaging and direct readers to the website for deeper exploration. The
first edition of the HarvRESt newsletter was published in April 2024 and distributed to 36 subscribers via the
MailChimp platform. The second edition followe